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Getting ready for 
Nature’s New Year 


B* man’s calendar it’s the beginning of a 
new year. Mother Nature is still asleep— 
her new year doesn’t begin for two or three 
months. 


But the season is right for thinking ahead, 
for planning 1925 packing. 


The annual convention of the National 
Canners Association gives timely oppor- 


tunity for collective discussion of common a} Ny 
problems, that should prove healthy and Sl a 
helpful. 
F< 
‘ It’s very much worth while to attend the 2f2 


convention at Cincinnati. It is still more 
worth while to resolve, every one of us, to 
make 1925 a record year for quality. 


Count on us to do our part in every aspect 
of our relation with the canned foods in- 


dustry, now as always. 
American Can Company will entertain Thursday evening, 
January 29th, at National Canners Association Convention. 


American Can Company 


FOR 48 YEARS THE CANNED FOODS AUTHORITY ~~ 
CONTAINERS OF TIN PLATE: BLACK IRON - GALVANIZ We 
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CANNED GOODS EXCHANGE 


YEAR 1924-1925 


OFFICERS 
President, W. H. Killian. 
Vice-President, C. Burnet Torsch. 
Treasurer, Leander Langrall. 
Secretary, Wm. F. Assau. 
COMMITTEES 


Executive Committee, 
Arbitration Committee, 


Commerce Committee, 


Legislation Committee, 


Claims Committee, 


Brokers Committee, 


Agriculture Committee, 


Hospitality Committee, 


Counsel Committee,, 
Chemist Committee, 


Benj. Hamburger, J. O. Lang- 
rall, Edward Kerr, C. J. 
Schenkel, W. E. Lamble. 
Wm. F. Assau, F. A. Curry, 
H. Fleming, J. W. Schall 
Chris. Grecht. 

D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 

C. Burnet Torsch, Preston 
Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North. 

Hampton Steele, W. 
Wagner, Norval E. Byrd, Le- 
roy Langrall, Jos. M. Zoller. 
Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts J. A. Killian, 
Herbert Hampton. 

F. A. Torsch, Wm. Silver, 
H. P. Strasbaugh, Jos. N. 
Shriver, S. J. Ady. 

R. A. Sindall, Robt. Rouse, 
Herman Gamse, Jas. F. Cole, 
John May, Herbert Randall, 
H. W. Krebs. 

C. John Beeuwkes. 
Leroy Strasburger. 


Baltimore, 


Made By The 


John R. Mitchell Co. 


Foot of Washington St. 


Double 
Pineapple Grater 
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AYARS 


NEW PERFECTION 


PEA and BEAN FILLER 


Revolving Hopper kept peas from sticking 
to the sides of the Hopper, even the small- 
est grades. 


No-Can No-Fill Attachment is one of the 
principal features, as it saves many cans of 
peas. 


CHARLES M. MaSENHIMER 
JAMES G. LEAHY 
GEORGE N. SHOWER 


MAIN OFFICE: 
MANCHESTER. MD 


Cc. & P. TELEPHONE 
HAMPSTEAO EXCHAUGE 


Lineboro Canning Company 


LINEBORO. MD. 


MANCHESTER, 25rd, 1924, 


ALL QUOTATIONS -SUBIJECT TO OUR CONFIRMATION 


Ayars Machine Co, 
Salem, N. 


Gentlemen: 


Yours of recent date at hand, inquiring about your 
New Perfection Pea and Bean Filling machine,which we purchased 
from you this year, and in reply would say it worked very 
Batisfactory, the revolving hopper kept the peas from sticking 
to the sides of hopper even the smalest grades,and the No Can 
No Fill attachment is one of the principal features as it saves 
many cans of peas which would otherwise be lost as the cans 
very often get caught iff the .can chutefrom many different causeg, 


The machine as a whole is quite a very good inprovement 
ofer the older type, and if we could not get another of the 
same kind would not take twice as much for it as we gave. 


Trusting this is the information you desised, and 
assureing you of our appreciation of such a wonderful machine 
beg to remain, 


Respectfully yours, 


Lin ro Canni CoK 
a 


Write for prices and special discount on early orders 


Ayars Machine Company, new jexsey. 
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| REPUTATION 


A Can Manufacturer is known by the Customers he 
keeps. 


It is the exception when a user of Cans tries any other 


Source of Supply once he experiences the satisfaction of 
our extraordinary service. 


Our chief ambition is to maintain this reputation which 
for years we have strived to establish. 


It is our aim to so conduct our operations that each and 
every customer, large and small, shall enjoy as perfect 
service as it is possible to render. 


That personal acquaintance and contact with our friends 
not practical with larger concerns makes for a more com- 
plete understanding between Buyer and Seller, and 
business then becomes a pleasure—not a hardship. 


| Our clientele is constantly increasing. Such a condition 
| would be impossible unless our reputation for fair deal- 
ing was a reality---not an idle boast. 


Join the Southern Can Family and your Can and Double 
Seamer problems will be solved. 


Ask any Southern customer to verify these statements. 


Southern Can Company 


E. Everett Gibbs, 
Baltimore, Maryland. President. 
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THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE aye - - Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 48th year. 

TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


One Year, - - - - - - $3.00 
Canada, - - - - $4.00 
Foreign, - - - - - $5.00 


Extra copies, when on hand, 10 cents each. 
ADVERTISING RaTES—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


HE CHAINSTORES AND FORWARD BUYING. 
i There is but one fly in the ointment of the per- 
fect peace which broods over the entire industry 
and all its branches at this time, and that fly may 
prove to be a very small one, more like a gnat than 
a fly. The canners are at peace with the supply 
sources, with the brokers and with the distributors, 
and all working in harmonious effort to advance this 
food industry in this greatest year that it has, as yet, 
seen. The one lone note of discord, to change our meta- 
phor, that is heard is the expressed determination of 
the chain store men not to buy packs of ’25, or forward 
buying. This peace has come from the success of 1924 
as spelled in monetary profits, for canned foods have 
been so entirely satisfactory to the distributors, as well 
as to the canners that generally speaking all the han- 
clers of canned foods are well pleased, and ready to go 
on to greater heights in their distribution. And the 
chain store men are not to be counted out of this 
coterie, for they too have found canned foods a very 
welcome item in their lists. 


Secretary Beckman sounded the discordant note 
at the meeting of the Western Canners Association 
when he said that the chain stores would not buy for 
forward delivery, but would confine their buying to 
spot goods as needed; and when reminded that they 
might find trouble in securing the amount of goods 
needed, and especially of the quality desired, he inti- 
mated that the chains might change from canned foods 
to green fruits and vegetables: as being more profitable. 

We are more than half inclined to regard this ut- 
terance as market manipulation rather than as an ac- 
tual determination to be put into general practice by 
those good and careful buyers. We are not just pre- 
pared to call it a bluff, for Secretary Beckman is most 
too good a diplomat to resort to bluff, but it is tinged 
with or flavored by that commodity. as used in market 
phraseology. Good observer that he is, he is well 
aware that the wholesale grocers made out financially 
very well with what goods they bought early last year, 
and that their one regret is that they were over-con- 


servative in such buying; that they would have been 
far better off had they bought more largely, and that 
they. do not intend to be caught again this coming sea- 
son in such a way. He knows, too, that canned foods 
have worked into a condition of popular consumption 
and demand where there would seem to be not even the 
smallest possible likelihood of decreasing prices for 
some years to come, even in the face of what used to 
be called big packs. In other words, he knows that the 
wholesale distributors now see that buying packs of 
*25 no longer contains the element of risk or gamble, 
as was the case years ago. It is now regarded as good 
business, and all are going to practice it to a greater 
extent this year than was ever before seen in the sale 
of canned foods. And he knows, too, that the adverse 
seed situation and the independence of the growers, 
to say nothing of their increased plantings of wheat in 
every section, and determination to plant other field 
crops rather than canners’ crops, do not promise big 
packs of canned foods, even if the season be most favor- 
able in every respect. Likewise he knows that spot 
canned foods are more completely cleaned up at pres- 
ent, despite good packs in 1924, than was ever noted 
before, and that new packs in 1925 must come upon 
clean floors. Mr. Beckman was a wholesale grocery 
secretary before he was a chain store secretary, and he 
knows that these conditions betoken good prices all 
during the coming year and a danger of scarcity, of 
canned foods. 

With every chance of the entire production of ’75 
canned foods being sold in advance, before packing, 
thereby making higher prices certain for the spot 
goods after the season ends, will Secretary Beckman 
continue to advise his members to not buy canned foods 
at this time? We think he is too canny to be caught 
in any such trap, for when next fall his members find 
themselves without a sufficient supply of canned foods, 
or are forced to take the trash which any unthinking 
canners may have produced, they will turn on him in 
no flattering way. 

Consumption of canned foods has gotten away 
from the canners, and away from the distributors, and 
the man who does not amply provide for his require- 
ments in advance, be he wholesaler or chain store ops- 
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rator, will rue the mistake next fall and winter. The 
canners cannot possibly overpack the market during 
the coming season. There is but one way in which the 
present excellent outlook for canned foods can be 
spoiled, and that is by the packing of trashy goods, 
and the great bulk of the canners are forever done with 
trashy goods. The packer of trash will keep his goods, 
and he will be the only man who will be obliged to keep 
them, and he will therefore be the one place of resort 
for the man who does not buy in advance. The distrib- 
utors are buying and will buy futures largely, but they 
will be careful on times of deliveries, and the canners 
know this and must keep it constantly in mind. The day 
has forever passed when “any old thing” will pass. 

The canning industry knows the value of the chain 
stores as an outlet for canned foods; knows what this 
style of distributor has done to promote the increase in 
the consumption of canned foods, and fully appreciates 
it. It is because it would protect its good friends from 
trouble, and because it wants to serve them to the best 
of its ability, that it regrets the stand taken by Secre- 
tary Beckman. The wholesalers can buy the packs in 
advance, and if the chain stores do not take their share 
what can the canners do? But they would rather not 
see this. 


ONVENTIONITIS—Certainly the canners and 
> their friends are suffering this year with the Con- 

vention fever. They are running to every Con- 
vention as they never ran before, and it is good that 
they are. It marks another revolution in canning prac- 
tice or custom, because in former years when the can- 
ners had sold their goods, and had the money, they 
could not be moved from home to a convention. They 
could not be interested in anything. In fact, early last 
fall we said that would be the case this year, and we 
were dead wrong. Cincinnati will undoubtedly be the 
greatest Convention yet held, in point of attendance, 
for the whole industry and its wife appears to be booked 
for the Ohio city. And it will be a good Convention. 
We have an advance copy of the program, and it is very 
interesting and instructive: with much good work out- 
lined. We are not publishing this program this week, 
as we are saving it for next issue, the 19th. There 
you will get everything pertaining to this Convention 
in one issue, and in plenty of time for your use. 

In the meantime the canners of the Tri-States 
will assemble in Wilmington, Del., for the annual con- 
vention of that Association. And there will be a big 
crowd there. If there were nothing else than the mat- 
ter of tomato contracts and a way to get the growers 
to deliver them there would be enough for every canner 
in the business to be present and hear. But there will 
be a lot of other good matters also. 

The Utah canners met this week and the Tennessee 
canners meet next week, and that winds up the meet- 
ings of the state or local associations until the annual 
meeting of the Western canners next March. But that 
is a long way off, though we do not expect to see the 
convention-running spirit die out before that date. 

There is probably not another industry in the land 
that runs to conventions as much as the canners. We 
do not know that there is anything to be deducted from 
this, because it cannot be said that they are behind the 
canners because they do not convene more often nor 
that the canners are ahead of them because they do. 
It is just a coincidence, worth noting. This much, 
however, can be said of the canners’ meetings: They are 
growing of more importance, of more value to the mem- 
bers each year, and more canners are coming to see the 
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value of association work. Nothing but good can come 


from this action. And there are associations among 
canners which stand for real assitance to their mem- 
bers ; associations which mean the greatest kind of help 
in the business. Where this is so you will find the field 
or paid secretary—the business secretary who makes 
the business of his members his only business. 


TO RESTRICT PRISON-MADE GOODS. 


SYSTEM of prison employment, whereby commodities 

A manufactured in State prisons will be restricted primarily 
_ . for the State’s own needs and not for general sale in com- 
petition with private industry, is recommended in a resolution 
adopted by the Board of Directors of the Chamber of Commerce 
of the United States. In an effort to work out such a system 
the Chamber’s resolution, which had been just made public, 
directs that the Department of Manufacture of the Chamber 
continue its study of this subject “in contact with those engaged 
in prison management and those interested in prison welfare, 
as well as all forms of outside industries, in order to formulate 
a practical program of enlightened prisoner treatment without 
undermining the spirit of resourcefulness in private enterprises.” 

The resolution goes on to say that “the Board recognizes 
that an advanced social conscience demands that the first re- 
quirement of penal institution shall aim at the maximum char- 
acter improvement of its inmates. To this end prison idleness 
is unthinkable, but we believe care and study can devise some 
proper measure both of educational training and of prison em- 
ployment, the production of which shall be devoted primarily to 
State use and not for general sale. The Board affims its con- 
viction that every effort should be made to adapt prison-made 
production to the necessities of the State’s use, and that it would 
be particularly unfair to private industry to unnecessarily com- 
aed with State goods which are the production of involuntary 
abor.’ 

The Chamber’s Department of Manufacture, which has been 
studying the problem for some time, points out that the question 
of prison employment has had consideration for more than forty 
years by civic, reform, labor and industrial organizations of the 
country. 

Attention is called to the fact that any system devised to 
solve the problem should take into consideration the following 
points: First, that the reformation of the prisoner is of para- 
mount importance to both industry and the public; second, that 
manufacturing in prisons up to this time has been used more as 
an expediency to prevent idleness than as a reformatory mea- 
sure. Very few, if any, trades which can be used by the prisoner 
on his release are today taught in the prisons, according to the 
department. 

It is stated that “large corporations have grown up through 
the contracting for prison labor at low rates and by escaping’ 
most of the regular overhead charges incident to private industry. 

“In 1923, according to Government figures, the total value 
of prison-produced goods was $73,668,879 under all plans. State 
management plans in the handling of prisoners are largely 
divided between those States utilizing their labor under the 
‘State-use System’ and ‘Public-works-and-ways System,’ selling 
nothing produced on the open market, and States which are 
eperating prison factories or sell the prisoner’s labor under the 
‘Public Account,’ ‘Piece Price” or ‘Contract System.’ 

“New York, Ohio, Pennsylvania and New Jersey have passed 
legislation placing their prison production under the ‘State-use 
Plan,’ but those States are not protected against shipments of 
prison products from other States. Legislation has frequently 
been asked to prohibit the movement of prison-made goods to 
interstate commerce, but none as yet has been passed and made 
effective. 

“The Chamber’s department sees the problem as one in 
which both the public and industry are equally concerned, the 
former through the rehabilitation of the prisoner and his return 
to society, and that of industry, labor and business from the 
standpoint of the State injecting itself into business in com- 
petition with its own citizens. : 

“Moreover, it is suggested that greater progress has not 
been made in finding a solution because of the lack of co-ordina- 
tion between the organizations and movements directed only at 
certain phases of the problem and which have not dealt with the 
fundamentals. 

“The Department of Manufacture will continue its inquiry in 
the development of facts, co-operating with all agencies con- 
cerned in finding a solution which will as nearly as possible 
meet the greatest need.” 
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We Manufacture for 


CANNERS: 


Verticle Process Kettles 
Horizontal Process Kettles 
Agitating Process Kettles 
Automatic Pressure Kettles 
Continuous Non-agitating Cookers 
Continuous Agitating Cookers 
Crates 

Cooling Tanks 

Trolley (Systems) 

Steam Hoists 

Picking Tables 

Peeling Tables 

Pea Washers 

Steam Exhaust Boxes 
Water Exhaust Boxes 
Milk Sterilizers 

Milk Fillers 

Milk and Corn Shakers 
Automatic Shakers 
Continuous Shakers 

Test or Pilot Sterlizers 
Cross Conveyors 

Tomato Holding Tanks 
Tomato Inspection Tables 


Berlin 
Continuous | 


Cookers _ 


Continuous Cooker 
Berlin Cookers are made for every purpose. No type of Cooker is fit for all 
kinds of foods. 
Berlin Cookers are made in the following distinct classes: 
Continuous Open Cookers which agitate the food while cooking, 
Automatic Pressure Cookers which agitate the food while cooking, 
Continuous Open Cookers which do not agitate the food while cooking, 
Automatic Pressure Cookers which do not agitate the food while cooking, 
A Continuous or Agitating Cooker for every purpose for every 


kind of food. 


BERLIN CANNING MACHINERY 
WORKS 


BERLIN, WIS., U. S. A. 


A Complete Line of Canning Machinery for any Canning Factory. 


LANDRETH GARDEN SEEDS 


THE LANDRETH 


Beans and Corn are short. We are fortunate in having 
some Com, Narrow Grain Evergreen, Evergreen, ~ 
Country Gentleman, and Golden Bantam types. In 
Beans, Stringless Green Pod, Mammoth Stringless, 
Early Refugees and Late Refugees, Henderson Bush 

as. 


Peas Okra Cabbage Cucumber 
Corn Tomato Spinach Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans 
Or any other varieties you may want. 
FUTURE OR 1925 CROP SEED 


When ready to place your Contract order for 
delivery after 1925 crop is harvested, write us for 
prices. 

If we had not grown good seeds, given fair prices and 
careful attention to business, we would not be the 
oldest Seed House in America, as this is our | 40th 


year in the business. 


D. LANDRETH SEED COMPANY 
BRISTOL, PA. 


Business Established 1784 
140 years in the Seed Business. 
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-MEETINGS- 


NATIONAL CANNERS 

CANNING MACHINERY 
& SUPPLIES 

NATIONAL BROKERS 


January 12, 1925 


EXHIBITS: 
MACHINERY SuPPLIES 
Cannep Foops DispLay 

EVERY BODY 

WELCOME 


Bring the Ladies— 


“It is easy enough to be pleasant 
With a lass, a glass and a song; 

But the man worth while is the man who can smile 
When he’s got the old woman along.” 


Special Trains—There is to be a “President Spe- 
cial” this year in honor of President “Roy” Clark, and 
it is to start from Milwaukee, Wis., Sunday morning at 
8 A. M. over the Chicago, Milwaukee and St. Paul R. R. 
to Chicago, where it is scheduled to arrive at 10 A. M., 
and leave ten minutes later, arriving at Cincinnati that 
night at 7 P. M. George 8. Bones, Robert Richardson 
and M. 8. Moore comprise the committee in charge of 
the train, and they are urging all canners of that sec- 
tion to join the train at Milwaukee. The Minnesota 
canners can easily do this, and canners from other 
nearby states, machinery men and brokers can join the 
train at Chicago. Reservations should be made through 
3. M. Neafus, District Passenger Agent, Pennsylvania 
Railroad, 425 E. Water street, Milwaukee. The round 
trip from Milwaukee on the certificate plan is but 
$19.98, and a seat in the parlor car, one way, $2.18. 


It will be a first-class train in every particular, in- 
cluding diner on which luncheon and dinner will be 
served. This makes an agreeable daylight trip for the 
big crowd that is coming from that general section, 
and as it is in testimony of the President, the train 
ought to be crowded, and it will be, so the earlier you 
make reservations the better. 


The Canned Goods Exchange train is coming on 
famously, and will probably be crowded. The train 
will be made to suit the crowd, and the railroad people 
say that they cannot be stumped by numbers. Every- 
body will be made comfortable, and will find the trip 
an enjoyable one. The B. & O. have some of the finest 
equipment in the country, and they intend placing this 
at the disposal of their good customers—the canners. 
Make your reservations early. Robert A. Sindall, Lom- 
bard and Concord streets, Baltimore, is receiving these 
reservations, and don’t forget to include check. A letter 
giving all details has been sent to the entire industry. 


_ The Big Show—As the machinery men call the ma- 
chinery display promises to present more new machin- 
ery than for many years. We are now receiving data 


on these new offerings for use in next week’s pre-Con- 
vention issue, so we cannot mention them here and 
now, but such is the impression we get from what we 
have seen and heard. The hall is big and well adapted 


to the show, and because the industry is buying this 
year the exhibitors will be kept busy. It will be on 
hand and all in good shape by the time the canners 
reach there to see it. It is an expensive undertaking, 
costing the exhibitors a fortune to satisfy their cus- 
tomers, for it is probably the largest industrial exposi- 


tion in the world. So that they have a right to call it 
the Big Show. 


The Program—tThat also will be given next week. 
We are promised a very fine program, and undoubt- 
edly we will get it. There will not be an idle moment 
for the man who wants to take all in. In general the 
mornings will be given up to meetings, addresses, etc. ; 
the afternoons to visiting Machinery Hall, and the 
evenings to entertainment. It will be a big week, well 
filled with work and pleasure. 


Cincinnati usually has good weather. 


Grocers’ Commiteee to Meet—We understand, on 
good authority, that the Executive Committee—about 
20—of the National Wholesale Grocers Association will 
hold a session during the Cincinnati Convention. This 
is a compliment to the canners, and betokens a closer 
co-operation of these two private factors, the producers 
and the distributors. Beautiful harmony prevails be- 
tween these two forces, and may it long continue. Each 
side is doing all it can, in the way of fair dealing, to pro- 
mote this, and we say this despite the croakings of some 
who see nothing unless it is bad. 


CONVENTION DATES. 


January 13-14, 1925—Tri-State Packers, Hotel DuPont, 
Wilmington, Del., annual meeting. 

January 16-17—Tennessee Canners, Hotel Atkins, 

Knoxville, Tenn. Annual meeting. 

January. 26-30, 1925—National Canners, Canning 
Machinery and Supplies, Na- 

tional Food Brokers, Machin- 

ery Exhibit, no hotel head- 


quarters, Cincinnati. 
50 Years ot Service to Canners. l| 


Thos. J. Meehan & Co. | 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


L 
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INSTALL 


ory ALLER” Sees Laborless, 


CATSUP, CHILI SAUCE VINEGAR etc, and you 
Won’t Need: 


An operator at the machine to keep a steady, solid, 
line of bottles up to the infeed of the machine. The 
“HALLER?” has an efficient AUTOMATIC FEED— 


An operator at the discharge end of the filler to “Top 
Off” slack or overfilled bottles— 


An operator at the machine to stop it in case of trouble. 


The “HALLER” is AUTOMATIC and takes care 


of itself— 
A Mechanic to take care of delicate pumps etc. 


The Improved 1925 Model has an enclosed tank; 
Heats the Containers before delivering them to the 
Filler; Fills to a pre-determined height. Capacity 
50 to 150 bottles a minute. 


“ASK THE SATISFIED USERS” 


McKenna Brass & Mfg. Co. Inc. 


Haller Division P. O. Box No. 1249, PITTSBURG, PA. 


for 1925 pack of Filling Machines 


Circle Crane, radius up to 18 ft. Retort 40" x 72” and other 


MADE BY 


Foot of Thames St., 
BALTIMORE, MD. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Zastrow Hydraulic, Steam Impelled Improved Process Kettle or Process Crates, Standard 3, 4& 
sizes. 5 tiers. Also Special Sizes 


ZASTROW MACHINE CO., Inc. 


| 
i= 
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Probable Cost of No. 
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2 Tomatoes In 1925 


By Chas. G. Summers Jr. 
President Pennsylvania Canners Association, before that body on Dec. 30th. 1924 


VERY canning season has been called an unusual 
k, season. 1 would add, “Every canning season is a 
disappointing season.” Starting with disappoint- 
ment as to seed deliveries, then disappointment 1n se- 
curing acreage, disappointment from having a wet, 
cool, late spring instead of a warm, early spring that 
will permit preparation ot ground and planting seed, 
disappointment as to germination of seed, disappoint- 
ment as to making an early start canning, disappoint- 
ing crops, and possibly disappointing quality, disap- 
pointment as to naving a sufhicient working force when 
needed, and disappointment due to boilers, piping or 
machinery breaking down or needing repairs just when 
the canner needs them worst. 

It is just one disappointment after another, Ail 
of the foregoing disappointments are part of the can- 
ning game. Every canner has had disappointments like 
the av0.e, and has ilearucu he must make the best of 
conditions he cannot control, and he does his best and 
trusts the season may be a satisfactory one. 

Practically every canner is greatly disappointed 
when at the end of the season, and season after season, 
he finds he has made but little if any progress. 

Where have gone the profits he felt so sure he was 
making? He is surprised to find his books show but 
little net profit for the season’s work. He knows he 
worked hard, is a year older and that his plant has de- 
preciated and is worth less than at the beginning of 
the season. 

Men, this condition and this disappointment can 
be avoided. If we carefully figure our anticipated costs 
early in the year, and then check against these figures 
daily or weekly during the canning season, we will know 
then either that we are selling at higher than cost, at 
cost, or, as frequently happens, below cost. 

Now, to illustrate, I will go over the items enter- 
ing into a canner’s cost. To make this intelligible I 
must use figures. They are as illustrations only; they 
may be correct and they may be wrong. Disregard 
my figures when you make your cost sheets. Use your 
costs. You are free to pay any prices you desire and 
are also free to sell at any prices you wish. It certainly 
should be more satisfactory to know you are selling at 
cost or below cost when you are selling than to believa 
you are selling at above cost and at the end of the sea- 
son find you were wrong, that you have worked a year 
for little or nothing, or possibly at a loss. Every can- 
nery has conditions that in some respects are different 
from others. You cannot afford to take any other 
canner’s costs and say they are your costs. To be safe 
you must keep books showing every dollar paid out and 
received and make your costs estimated from previous 
years’s results. 

As practically every canner in this section packs 
No. 2 cans tomatoes, my illustration and figures will ap- 
ply to No. 2 tomatoes, 1925 pack. The order in which 
the different cost items are taken makes no difference, 
just so all are incluuded. 

Cans—-I am told the 1925 prices will be the same 
as 1924, or $22.34 per 1000, f. 0. b. Baltimore. That 
makes one dozen No. 2 cans cost 26.8 cents plus. The 


canner who considers that is the total can cost consid- 
erably underestimates. You know you have some cans 
damaged, mashed or made worthless, also that you are 
forced to use cans to test your closing machines. You 
cannot pack and ship 1000 cases of goods from each 
1000 cases of cans you buy. It can’t be done. I estimate 
that loss costs the canner at least 14%, or say 1-5 cent 
per dozen. That allows about one can spoiled from 
each 180 to 200 cans you buy. Every canner must un- 
load and warehouse some, probably all, of his cans. The 
cost of this depends upon how convenient the storage 
space is to the car of cans. For most of us an allow- 
ance of 14 cent per case is not too much. That adds 4 
cent per dozen to cost. Many canners have to haul their 
cans from railroad station to cannery. That cost will 
vary. 1 believe 114 cents per case is close to actual 
cost. That is another *4, cent per dozen. Every canner 
in this section must pay freight on cans and cases; that 
will add about 2c per case, or 1c per dozen. So that our 
cost for 12 No. 2 cans is 29 cents per dozen, an increase _ 
cf 2 2-10 cents per dozen over the Baltimore f. o. b. 
cost. You may say such figuring is splitting hairs. 
There are so many of these small cost items that are so 
easily overlooked entering into a canner’s cost that 
disregarding of these small items will make a consider- 
able difference in the final cost estimate, easily 5 cents 
per dozen, and possibly as much as 10 cents per dozen. 
That is as much or more than the net profit you expect 
to make. If you disregard these small items the re- 
sult will frequently be that you are selling at or below 
cost when you think you are selling at a nrofit or more 
than cost. 

Cases—I believe most canners in this section use 
wood cases. In 1924 they cost about 1414 cents each. 
You must make some allowance for cases broken or 
carried away, and must also allow for the nails you 
must buy. freight has been included in can cost, also 
hauling. .I am inclined to think 714 cents per dozen is 
a little below our cost for wood cases. 

Some canners use corrugated or fiber (paper) cases 
with complete satisfaction. The largest canner in this 
country, Campbell, of Camden, N. J., uses a very large 
proportion of fiber cases. The only thing that can pre- 
vent any canner here using these paper cases is to ac- 
cept sales contracts that specify wooden cases. And 
you would be surprised to find how considerably the use 
of corrugated or fiber cases will reduce your case cost, 
both cases and freight. 

Labels—Labels for No. 2 cans vary in price ac- 
cording to the quality of label and the quantity bought. 
To the price you pay the label maker you must add 
freight, and you must allow for labels wasted, also for 
the labels some paste on case ends. An average cost 
for labels for 12 No. 2 cans would be 214 to 8 cents. 

Coal, Wood and Oil—Can be figured separately or 
in connection with other items. You pay so much for 


the coal at the mines, then you pay freight, which is 
more than the cost of the coal; you pay for unloading 
and many have to haul it, which is quite expensive. 
This will cost from about 2 cents per case for the can- 
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ner who has a switch to possibly as much as 3 cents per 
case for the canner who has to haul any distance. 

The wood used in your boilers is a small item, but 
the wood used by your hands, wasted rather than used, 
is a considerable item. That is properly a labor cost, 
however. Your lubricating oil and grease costs some- 
thing, possibly not a great deal. An estimate of 114 
cents per dozen No. 2 cans for coal and wood for boilers 
and for oil and grease is about right. It will vary 
with different canners and with different seasons. 

Leaks, Swells, Rusties and Spoilage Claims— 
Every canner has some of these, sometimes more, at 
other times less, but always some. They are part of 
your cost, and I suggest you regularly include not less 
than 1 cent per dozen cans in your cost estimates for 
these items. If you should have poor cans, or your 
double-seamer runs badly or you fail to process only a 
few goods right, this 1 per cent dozen will not cover 
your cost. 

Interest and Insurance—These two items can be 
figured separately or with other items. No two can- 
ners’ costs for interest and insurance will be the same. 
Every canner has some expense for these items. One 
old experienced canner, who frequently. issues esti- 
mates of cost, allows practically 4 cents per case or 2 
cents per dozen as cost of these two items. Figure your 
own cost; don’t overlook these items. 


General Expense—Is a most elastic proposition. 
It should include every item of cost not charged else- 
where, particularly office expense, postage, stationery, 
printing, light, also electric current if any is bought, 
water, automobiles and trucks, also wagons and all 
hauling costs not elsewhere included, express and 
freight not elsewhere included, telephone, telegraph 
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and officers’ or owners’ salaries. Even if you are the 
sole owner and are your own manager or superintend- 
ent, you should figure your salary; certainly you would 
not work for someone else for nothing and feed and 
clothe yourself. Bad debts must also be considered. 
My estimate at the beginning of each season is 10 cents 
per dozen for these items. I try to prove I am too high 
by making the biggest possible pack at the lowest pos- 
sible cost, but the end of the season figures show I am 
about right allowing 10 cents a dozen; in a short season 
this cost may be 11 or even 12 cents per dozen. 


Brokerage, Discount, Maintenance and Repairs, 
Depreciation of Plant and Taxes—One of the leading 
canners, a man of long experience and a close observer, 
figures these are one item. If you know your selling 
price you can readily arrive at cost of brokerage and 
cash discount, and 5 cents per dozen cans is as likely to 
be too little as too much. 


You know it costs money to maintain your plant. 
and that you cannot afford not to maintain it, replacing 
broken machine parts, also worn parts, replacing pails 
and pans, belts, double seamer rolls and small tools. 
You must pay your taxes. And your plant deprecia- 
tion, whether you figure it as part of your cost or not. 
This item will range from 6 to 8 cents per dozen with 
different canners, and in different seasons. I allow 7 
cents per dozen in my advance estimates. 

Labor—You can only guess what your cost will be. 
At the end of the season it is invariably more than you 
expected. You have not only your weekly pay roll and 
weekly cost for peeling, but also cost of your row boss, 
both before and during the season, railroad fare for 
hands, trucks to move their baggage, straw and fire- 
wood and living quarters for your hands, and the ex- 
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pense for firewood is a heavy item. I doubt if any two 
of us will agree on this item. My opinion is that to‘al 
cost of labor per dozen No. 2 cans of tomatoes for 1925 
will not be less than 15 cents per dozen to the canners 
in this section. This seems high. I hope it proves to 
be too high. Only the end of the season will tell. 


I look with some apprehension at the possible cost 
of tomatoes in 1925. Without question tomatoes are 
and have been one of the most profitable crops farmers 
can plant. During the past season trucks scoured every 
section, offering unusual prices for tomatoes, either 
ripe or green. Now grain prices have advanced to 
prices unheard of and unthought of, and I fear many 
growers will increase their acreage of corn and decrease 
their acreage of tomatoes. Growers will certainly make 
a bluff of asking higher prices than in past years for 
growing tomatoes on contract. During 1924 canners 
in this section paid various prices, ranging, I am told, 
from 45 to 60 cents per 60 pounds. 

From reports from a number of my friends I 
would consider 26 No. 2 cans of tomatoes as a fair av- 
erage yield per bushel of tomatoes (60 lbs.). At 50 
cents per 60 pounds for tomatoes, and at 26 cans per 60 
lbs. yield, the cost of tomatoes to fill 12 cans is 23 cents. 
If at 55 cents per 60 pounds this cost becomes about 
2514 cents. Of course, you are at liberty to pay any 
price you want. If you grow them yourselves you 
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should figure them at the same price you pay others. 

I think I have included all cost items. The total of 
my estimated cost of packing No. 2s tomatoes in this 
section, with tomatoes at 50 cents per 60 pounds, in 1925 
is 99 cents per dozen. This applies where wood cases 
are used and is for the canner not on railroad. 

I wish to again state that my various estimates of 
costs are estimates, and to say they will not match up 
with many, if any, canners’ exact costs. 

Nothing can be more important than for us to know 
our costs in avdance of buying our supplies and in ad- 
vance of selling our finished goods. If the canners here 
desire I would be glad to have sheets printed giving the 
various items I have mentioned, without figures, so 
that each canner could now, when he has the time and 
is not busy, take his books for past years and fill in 
costs as he has found them. I believe nine out of ten 
will find these costs higher than they thought. 


I suggest, really I strongly recommend, that all of 
the canners now here and all the other canners in this 
section who are not here, meet again during January, 
prior to the National Canners’ Convention, and go over 
these cost figures, not only for tomatoes, but also for 
corn, stringless beans and any other goods we may 
pack, and prove to ourselves, as nearly as that is pos- 
sible, what our 1925 goods will cost before we start to 
sell them. 
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. Vitamin ““C” In Canned Apples 
By Edward F. Kohman 
Research Laboratory, National Canners Association Washington, D. C. 


HE details of our studies on vitamins in apples, 
| conducted in co-operation with Dr. W. H. Eddy, 
of Columbia University, have recently appeared 
in the December issue of Industrial and Engineer- 
ing Chemistry. That vitamin C, the antiscorbutic vita- 
min, is relatively unstable has been known almost from 
the time of its discovery. The interest of students of 
nutrition was, therefore, aroused in learning to what 
extent this vitamin is affected by various cooking 
methods. About this time it was found, too, that vita- 
min C is very sensitive to oxygen. In experiments 
which were devised to determine the effect of cooking, 
the question of oxidation was not, as a rule, taken into 
account, however. In the earliest experiments it was 
found that the greatest amount of destruction occurred 
in the first part of the heating period, even at pasteur- 
izing temperatures, with very little subsequent destruc- 
tion when the heating was continued for longer times 
or at higher temperatures. 


Over two years ago we suggested that this rapid 
destruction of vitamin C in the first part of the cooking 
period was probably due to oxidation by the small 
amount of oxygen present in the food material or in 
the cooking water, and that the smaller subsequent de- 
struction was due to contact with atmospheric oxygen 
at the surface of the material being cooked. The so- 
called “soaking process,” as applied to apples, has been 
used for several years to reduce their perforation ten- 
dency, which is caused by the oxygen within their 
tissue. If the soaking of apples is properly conducted, 
their respiratory process uses up the oxygen within 


them as efficiently, if not more so, than it can be re- 
moved by the aid of a vacuum pump. 


Since apples contain a relatively large amount of 
oxygen within their tissues, and since this oxygen can 
be removed in two ways, a study of apples, to deter- 
mine the effect of heating on vitamin C, with varying 
amounts of oxygen, suggested itself as a fruitful ex- 
periment. Consequently, in March, 1923, Albemarle 
Pippin apples were taken from cold storage and canned 
by various methods, which may be described as follows: 


(1) The apples were peeled and quartered be- 
tween 4 and 5 o’clock in the evening, covered with a 2 
per cent salt solution and held at basement tempera- 
ture until 9 to 10 o’clock the next morning. During 
this time the oxygen in the apples is consumed by the 
respiratory process. The salt solution was then drained 
off, the apples weighed into No. 2 plain cans, 11.5 ounces 
per can, covered with boiling water, given a two-minute 
— exhaust at boiling temperature, closed and pro- 
cessed. . 


(2) The method differed from (1) only in that the 
apples, before filling into the cans, were steamed for 
six minutes to soften them. It was then possible, with- 
out crushing the pieces, to put into the can the equiv- 
alent of 15.5 ounces of freshly peeled apples. This is 
commercial “solid packed” apples. 


(3) After being peeled and quartered the apples 
were filled at once into the can (11 ounces per can) six 
cans at a time, and subjected to a vacuum of 26.5 inches 
cr more under a bell jar. The vacuum was then re- 


leased with nitrogen and the process repeated two ad- 
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ditional times. The bell jar was removed and the cans 
filled as quickly as possible with boiling water, and then 
exhausted and processed as in (1). These three lots of 
apples were relatively free from oxygen. Analysis 
showed from 0.3 to 0.5 cc. per No. 2 can (11 ounces 
apples). These amounts are within the experimental 
error involved in the method of analysis used and which 
is described by Kohman and Sanborn in J. Am. Chem. 
Soc., Vol 44, p. 165 (1922). 

(4) The apples were peeled, quartered and filled 
into the cans. The cans were then filled with tap water 
which had been heated to 70 degrees C., after which the 
same exhaust and process as in (1) were used. The 
water was heated only to 70 degrees C. to retain the 
Gissolved oxygen. These apples contained approxi- 
mately 4.5 cc. oxygen per No. 2 can. 

(5) The treatment was identical with (3) except 
that the vacuum was released with oxygen instead of 
nitrogen, and that water through which oxygen was 
bubbled an hour and which was then heated to 70 de- 
grees C. was used instead of boiling water. These 
apples contained approximately 40 cc. oxygen per No. 
2 can (11 ounces apples). 

Each of the five lots of apples canned by the five 
methods given above were subdivided into three sub- 
lots, and processed respectively 5, 10 and 30 minutes at 
212 degrees F. These temperatures cover the range 
to which most fruits are subjected in commercial can- 
ning. A No. 2 can of fruit is never processed 30 min- 
utes at 212 degrees F., but such a process fairly repre- 
sents the amount of heat received by the fruit in No. 
10 cans. 

These canned apples were used in feeding experi- 
ments to determine the relative amount of vitamin C 
in them. At the same time raw apples were fed by 
withdrawing them about every ten days from cold stor- 
age and holding them in an ice box for daily use. Also, 
apple sauce and baked apples were fed. The apples 
that were taken from cold storage periodically, about 
every ten days, were used in making the apple sauce 
and in preparing the baked apples. This was done ac- 
cording to the method recommended by the Home Eco- 
nomics Department of Columbia University. The baked 
apples were prepared by baking from 45 to 60 minutes 
at 330 to 360 degrees F. The apple sauce was made by 
peeling and quartering the apples, after which they 
were covered with cold water in a casserole. They were 
then brought to boiling in about 8 minutes, and the 
boiling continued for 7 minutes. 

The results of the feeding tests on these various 
lots of canned apples and on the apple sauce and baked 
apples, as well as the raw apples similar to those from 
which the canned apples, the apple sauce and the baked 
apples were prepared, may be summarized as follows: 

(1) The raw apples taken from cold storage in the 
spring were not very rich in vitamin C. Early summer 
apples were found to be richer. 

(2) When these cold storage apples were used in 


making apple sauce or baked apples all the vitamin C 
was destroyed. 


(3) When the apples were canned by methods 3, 4 
and 5 all the vitamin C was destroyed. 


(4) When the apples were canned by methods 1 
and 2 the vitamin C content was comparable to the vita- 
min C in raw apples. 


(5) The steaming process used in method 2 ap- 
peared to have no appreciable effect on the vitamin C, 
since the apples packed by method 2 were comparable 
to the apples canned by method 1. It shouuld be borne 
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in mind that the apples were oxygen-free before steam- 


(6) The time of processing had no appreciable ef- 
fect on the vitamin C content, since the apples pro- 
cessed for 10 and 30 minutes were comparable to those 
processed for only 5 minutes. 

Although the results of this experiment were strik- 
ing, they were not entirely satisfactory for all intents 
and purposes, because the raw apples to begin with 
were so low in vitamin C. It was, therefore, thought 
worth while to repeat the experiment by using apples 
in the fall when they were being put in cold storage. 
For this experiment Stayman Winesap apples were 
canned in October, 1923, by methods 1, 3 and 4. At the 
same time similar raw apples were put in cold storage, 
to be used for feeding raw, both during the fall and in 
the spring. They were removed from cold storage ap- 
proximately every ten days and held in an ice box for 
daily feeding. 

It should be said that a feeding test of this kind, 
to be significant, must extend over a period of at least 
90 days. In order to get the effect of cold storage, some 
of these Stayman Winesap apples were held in cold stor- 
age until March, and again fed in the raw state. This 
experiment may be summarized as follows: 

(1) Stayman Winesap apples in the fall are much 
richer in vitamin C than Albemarle pippin apples in 
March. 

(2) When the Stayman Winesap apples were can- 
ned by method 4 there was no vitamin C left. 

(3) When the apples were canned by method 3 
they contained only a small amount of the vitamin C 
originally in them. 
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(4) When the apples were canned by method 1, 
however, they were entirely comparable to the raw 
apples fed in the fall or early winter. 

(5) When the raw Stayman Winesap apples were 
taken from cold storage in March, they had only ap- 
proximately one-half as much vitamin C as similar raw 
apples fed in the fall or early winter, and as the canned 
apples canned by method 1. 

In March the guinea pigs used in this experiment 
had to receive all the raw apples they would consume 
to give results comparable to 20 gms. of canned apples 
canned by method 1. When receiving all the raw apples 
that they would consume the pigs ate approximately 
40 gms. a day, that is, twice the amount of canned 
apples necessary to keep them free from scurvy. 

The marked difference between the apples canned 
by the soaking method, that is, method 1, and those 
canned by method 3, in which the oxygen was presum- 
ably removed by the vacuum pump, is inexplicable at 
the present time. Two possible explanations suggest 
themselves. (1) The commercial nitrogen used con- 
tained a small amount of oxygen. (2) It is possible 
that the apples contained oxygen in some combined 
form which cannot be removed by means of the vacuum 
pump. Since vitamin C is active in such extremely 
small quantities, and exists in foods in extremely small 
quantities, either of these explanations is plausible, but 
further investigations are necessary to determine the 
actual facts. 

Our experiments on canned apples demonstrate in 
a unique way and in detail the effect of oxygen in vita- 
min C destruction. They demonstrate that when this 
oxidation factor is excluded the effect of heat is ex- 
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Hamilton, Ont. 
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tremely small, if there is any effect whatsoever, within 
the time and temperatures used in the canning of fruits. 
Furthermore, they demonstrate that apples canned ac- 
cording to methods 1 or 2 in the fall, when apples are 
harvested, are richer in vitamin C in spring than the 
same apples if held in cold storage over winter, as is 
customary in regular commmercial practice. 


THE PRICES OF 1925 PACKS. 


HE industry has “done itself proud” in holding off until 
| after the first of the year before generally naming prices 
on ’25 packed goods. Of course, there have been some 
goods sold—whoever heard of all the canners co-operating on 
anything ?—but the market was not officially opened until after 
the turn of the year, and that is doing just fine! We’re proud of 
you. Now, just don’t stampede. Take it easy. There are plenty 
and enough orders to go around, so put a little salesmanship be- 
hind your efforts. Anybody can give away goods at a few cents 
under market; order-takers get rid of your goods at market, 
but salesmanship means 5c to 10c a dozen above market. Put 
some salesmanship behind your goods this year. 

Prices on ’25 packed goods have not been opened in the East. 
Notice, for instance, what C. W. Baker & Sons, the large and 
well-known brokers of Aberdeen, Md., said in their circular letter 
of January 7th: 

Tomatoes—The new year was ushered in on a firmer market 
for the leading staples of canned foods. All indications point to 
an active demand after the usual inventory period. We quote 
the market as follows: 1s, 7242-75c; 2s, $1.10; 3s, $1.55; 10s, 
$5.25-$5.50, all f. 0. b. respective shipping points, with Baltimore 
vate of freight, or a differential of 1¢ per 100 pounds over Balti- 
more to most points in carload lots. 

Corn—The corn market is firm and the tendency is upward. 
We have one car of No. 2 standard shoepeg corn at $1.45, county. 
For small lots the price is $1.50. In fancy shoepeg corn we have 
2,000 cases at $1 60, f. 0. b. county. We are sold out of standard 
crushed corn, but have 3,000 to 5,000 cases No. 2 extra standard 
crushed sugar corn, sweetened, at $1.50 per dozen, f. o. b. Penin- 
sula, either labeled or unlabeled. 
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We are having considerable inquiry for quotations on pack 
of 1925, but as yet no prices have been made by any of our 
packers on the coming season’s packs. Prices are usually made 
cfter the annual convention, which meets at Cincinnati, Ohio, the 
week of January 26th. 


Below are reproduced some of the brokers’ circulars, with 
25 quotations: 


Indianapolis, Ind., January 2, 1925. 

We believe future corn will sell freely this month, and we 
want to give you the facts as they exist with the canner. 

We doubt if ever such a shortage existed with canners on 
January 1st. There is practically no corn of any grade available 
Seed corn is scarce, and hoiaers are asking about 25c per pound 
The farmers are not interested in growing sweet corn when field 
corn is not far from being double the price which existed a year 
ago. The canner has a real job ahead to produce a pack, and we 
believe you will lose nothing by urging your trade to place orders 
with you at once. 

We can offer a limited quantity only for really responsible 
canners: 


Extra Standard Evergreen at................... 1.10 per doz. 
Extra Standard Extra Sweet Eevrgreen at....... 1.15 per doz. 
Fancy Country Gentleman, dandy pack, at....... 1.40 per doz. 


F. o. b. factory, subject to confirmation. Some of our larg- 
est canners are sold up, so please hurry. Nothing which the 
canner uses will be cheaper than last year, and we believe every 
case packed this year will be sold at above or better prices. 


BERT C. KEITHLY CO. 


1925 PACK WISCONSIN PEA PRICES 


Wausau, Wis., January 3, 1925. 


LITTLE bird has slipped me the hunch that opening prices 
A on 1925 peas will be announced by several prominent can- 
ners during the next few days. This is, of course, the “get 
busy” signal. Naturally, we do not want to be found asleep at 
the switch. As we have said in these letters before, opening 
prices will be practically the same as last year. Perhaps a little 


ordinances. 


ed products. 


door castings. 
1% H.P.to 50 H.P. 


Write to your Dealer for additional information. 


Coal-Burning Boilers 


Canners, Preservers, Picklers, and Orchardists. 


LOOKOUT Boilers are economical of operation, requiring about five pounds of coal per horse- 
power per hour. They burn coke equally as well, which enable them to comply with smoke 


LOOKOUT Boilers steam quickly and hold a large quantity of dry steam at high pressure, no 
delay in waiting for steam to be generated. 


LOOKOUT Boilers have a fire-box surrounded by water, therefore practically all the heat in 
the fuel is used for the generation of steam. 


LOOKOUT Boilers require the minimum of attention. A fusible plug located in a tube insures 
safety from low water. 


LOOKOUT Boilers can be equipped, when ee with a water coil which can be connect- 
ed to a hot water storage tank and used to supply hot water for general purposes. 
LOOKOUT Boilers enable you to increase your quantity and improve the quality of your finish- 


If you want satisfaction, insist that your boiler have the monogran pada] on the fire and ash 


See that your dealer specifies ie T-al Boilers when you place your orders with him. 
None genuine without the monogram. 


We make shipment from our stock upon receipt of order. 


LOOKOUT BOILER & MFG. CO., Chattanooga, Tenn, U. S. A. 


LOOKOUT 


are designed especially for the 
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TLANTIC CANS 


PLAIN LACQUERED LITHOGRAPHED 
ie No finer cans beneath the sun, 
a Quality first since nineteen-one. 
‘Twenty-three years of knowing how, 
“aaa Fits us well to serve you now. 
Jobbers’ Friction 

and Wax Top Trade 

BALTIMORE MARYLAND 


For a Better Pack of Peas at a Greater Profit 
USE 
HAMACHEK IDEAL 
VINERS and VINER FEEDERS 


Examine These Machines at the National Canners’ 
Convention, Cincinnati, January 26 to 31, 1925 


FRANK HAMACHEK COMPANY 


KEWAUNEE WISCONSIN 


Manufacturer of Ideal Viners, Viner Feeders and Chain Adjusters 
ESTABLISHED 1880 - - - INCORPORATED 1924 
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less on some of the smaller siftings of fancies in some cases, and 
a little firmer on standards in others. 


Corn and tomatoes have opened a nickel stronger than last 
year, and we understand the sales have been enormous. Buyers 
should take hold of peas freely at last year’s prices. Supplies 
of all kinds, particularly seed peas, are much higher; therefore, 
peas are comparatively cheap. 

This year we are listing futures for the account of those 
canners only with whom we have exclusive sales agreements, or 
definite arrangements covering the sale of a certain portion of 
their respective packs in certain markets. We request our brok- 
ers to use our private code book to identify the canners for whom 
we are offering, and to please refrain from offering for the 
account of any canner who has direct representation in your 
market. 

Orders entrusted to us will receive personal attention. Buy- 
ers will get what they buy, or know, beyond doubt, that the 
canner did not produce what he bought, and incidentally buyers 
will be expected to play the game. , 

The enclosed prices are representative and typical of the 
opening of the better class of canners throughout the State. 
Opening prices of our other canners will be mailed you as soon 
as they are announced. If you are interested in any canner we 
are not listing, send us your inquiry. We want your future busi- 
ness. 


PEAS 
Factory No. 15 
Alaskas Sweets 
Fancy Ex. Std. Std. Fancy’ Ex. Std. Std. 
No. 2.. 2.10 2.10 
No. 3.. 1.55 1.30 1.20 1.80 
No.4... 1.35 1.20 1.10 1.55 
No. 5.. 1.30 
Factory No. 32 
No. 1 2.50 eee 
No. 
PS 
DON’T FAIL 
SEE THE 
Souder Continuous Cooker 
AT THE 


CONVENTION 


Booths No. 22 and 24 


This Cooker will handle 2’s, 2!4’s and 3’s. Is 
built right; works right, and priced right. 


WO 


Agents: 
Sprague-Sells Corp., Spaulding & Metcalfe. 


Yay 


Chicago 514 Arch St. A 
Newark, N. Y. Philadelphia 
Baltimore 


Souder Mfg. Co., 


Bridgeton, N. J. 
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No.3... 1.60 1.35 1.85 
No. 5... 1.35 1.25 1.10 
Factory No. 67 
No.1...< 240 2.10 
No.2... 240 1.90 
No.3... 1.55 1.35 1.20 No Sweets to Offer 
No. 4.. 1.35 1.20 1.10 
BEANS 
Factory No. 78 
Green Beans Wax Beans 
No. 2 No. 10 No. 2 No. 10 
INO. B 2.00 10.50 200 10.50 
Extra Fancy Cuts........ 1.75 9.25 1.75 9.25 
1.30 7.00 1.30 7.00 
Extra Standard Cuts..... 1.20 6.50 1.20 6.50 
standand Cats ..... 1.10 6.00 1.10 6.00 
Fancy Fiat Cuts......... 1.50 8.00 
Standard Flat Cuts....... 1.20 6.50 
Factory No. 32 
No. 2 No. 2 
No. 5 Cuts (Extra Standard).................. 1.20 1.20 
1.10 1.10 
Factory No. 15 
Fancy Cut Green Cranberry Beans (No. 2 Tins).......... $1.25 
Fancy Cut Wax Cranberry Beans (No. 2 Tins)........... 1.25 


FRANK T. STARE, INC. 


Can 


HGD packed shipments are safe. 
The strong, accurately and evenly 
corrugated fibre has remarkable 
resiliency under rough treatment. 
The accuracy-to-size of H & D 
Over-Test Canned Goods Shipping 


Boxes keeps every can snugly in 
place. Write for afree sample box. Sim- 
ply tell us the size of your cans. 


THE HINDE & DAUCH PAPER CO. 
MemberCanning Machineryand Supplies Association 


800 Water Street Sandusky, Ohio 


CORRUGATED FIBRE 
SHIPPING BOXES 
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“The Kiefer Piston Type Visco is working very satisfactory 
and is all that you claim it to be.” 
R. U. DELAPENHA & CO., Inc. 


we letters like the above have come to us recently 

from preservers using the Kiefer Piston Type Visco. 
They have found the machine so satisfactory that they are 
glad to recommend it. 


Cleaner filling is appreciated; so is more accurate filling. 
It means more satisfactory work — the elimination of mess 
and waste, extra work and time in packaging your products. 


Then too, these preservers have found that this machine | 
can be relied upon to do the work right and to stand up © 
in the rush of the season when delays and breakdowns are 
serious problems. 


| 


THE KARL KIEFER MACHINE COMPANY, CINCINNATL, OHIO 


No 
Undesirable 
Foreign Matter 


ZA 


3 


can ever get by this machine. 


When the housewife opens your cans she will not 
find in the peas any split and crushed stock, leaves, 
broken pods, and vines or anything of that nature. 


The “‘Invincible’’ outfit makes assurance doubly 
sure by extracting from graded peas everything 
which should not go into the cans. 


The “‘Invincible’’ costs so little that no factory can 
afford to get along without it. 


the 
“INVINCIBLE” We’d like to meet you at the CONVENTION. 
inclined belt, 


GREEN PEA SEPARATOR S. HOWES CO., Inc. 


PICKING TABLE INVINCIBLE GRAIN CLEANER CO. 


Vide a most excellent combination SILVER CREEK, N. Y. 
or those who put up fancy goods. 


MA 
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Milwaukee, Wis., January 3, 1925. 
Our list today shows some very attractive lots of peas, beans, 
kraut and beets, and we ask that you read it very carefully. 

Future Prices Wisconsin Peas—The following prices will give 
you an idea of what Wisconsin canners will book 1925 business. 
We can place orders with a number of reliable packers. 


Alaskas Sweets 
Sieve Fancy Ex.Std. Std. Fancy Ex.Std. Std. 
- 2.10 1.75 1.35 2.20 1.85 
1.55 1.35 1.20 1.85 1.75 1.35 
aS 1.35 1.15 1.10 1.55 1.30 1.20 
1.05 1.30 1.20 1.10 


F. 0. b. Wisconsin factories, regular future contract. 

Future Beans, Corn and Beets—None of our canners have 
named prices on beans, corn and beets, but we are placing S. A. P. 
orders with a number of good packers and solicit orders of that 
kind, subject to your approval. 


FRANK A. INBUSCH CO. 


PRESIDENT WOOD COMMENDS QUALITY 
IMPROVEMENT. 
The Ohio Canners Association. 
Clyde, Ohio, January 2, 1925. 
Fellow Canners: 

In reviewing the past year one significant fact has 
impressed me. The effort of the Ohio canners to im- 
= the quality of their respective packs is bearing 

ruit. 

An analysis of the score sheets of the grading of 
canned corn at the Conventions of 1923 and 1924 shows 
the following encouraging comparisons. 


At the 1923 Convention 22 samples of canned corn 
were cut and graded as follows: 


Standard, 70-80 ........ Wixhackutkaeediaieeseuk 3 tins 


Average, 79.3. 
At the 1924 Convention 30 samples of canned corn 
were cut and graded as follows: 


none 
16 tins 


Average, 86.64. 

I have no doubt that the same improvement shown 
in the quality of canned corn would have been shown 
in tomatoes, peas, suaerkraut, beans and all other Ohio 
canned foods. 
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I feel sure that every canner in the state is proud 
of the improvement already made, and will this year 
work for a better quality than ever before. 

With every good wish for your health, happiness 
and prosperity during the year now dawning, I am, 

Sincerely yours, 
J. WARREN WOOD, President. 


SOUTH AFRICA SHIPS CANNED PINEAPPLE TO U. S. 


HE bulk of the canned fruit shipped from British South 
Africa goes to the United Kingdom, according to official 
export statistics covering the first six months of the cur- 

rent year received in the Department of Commerce. The follow- 
ing table shows the countries buying the South African product: 


Exports of Canned Fruit, January to June, 1924 


To Lbs. 
10,172 
Portuguese East Africa............. 5,113 
4,888 
10,463 


Exact figures covering the exports by products are unobtain- 
able, owing to the fact that official statistics lump all varieties 
under one heading. However, figures obtained from other sources 
indicate the exports of canned pineapples during the six-month 
period to have been 48,212 cases, or about 1,928,480 pounds. 

* 
FARCE 

Silently, fixed he gazed down into her lilac eyes. She was 
a beautiful thing, pliable, amenable to his every suggestion. 
She made no move—but waited expectantly, like a frightened 
faun. She was a fool, he considered. He must force the issue. 

“I love you!” he shrieked. “Say it! Repeat it! I love you!” 

She paled perceptibly. He advanced menacing, terrible. 
She felt faint. Still she uttered no sound. 

He was white with fury. He was an awful egg—her French 
prof.— — — —And she didn’t know the verb.—Ski-U-Mah. 


BALTIMORE, MD. 
Brokers - Distributors 
CANNED FOODS 
Food Products 
406 Water Street, Corner Custom House Place 


THE KYLER BOXER— 


greatest capacity Boxer you ever saw. 
A great labor-saver. 


The easiest operated, strongest built and 


SEE IT AT CINCINNATI 
Spaces 27 - 28 North Hall 


Made by 


Westminster Machine Works 
Westminster, Md. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE— 


Style C. Monitor Blancher 
15 ft. Sprague All Purpose Blancher 
4 screen Colossus Pea Graders 
No. 5 Sprague Corn Cutters 
M & S Corn Cooker Filler 
M & S Corn Silkers 
Cuykendall Mixer 

Several ““Burt’’ Labeling Machines 

Several ‘‘Burt’’ Boxers 

Large stock of other miscellaneous canning equip- 
ment, complete list, gladly sent upon application. 

Canning Machinery Exchange, Marine Bank Bldg., 

Baltimore, Md. 


FOR SALE— 

One (1) Monitor Whirlpool Washer and Cooler for 
Lima Beans, etc. 

Two (2) Monitor Power Cherry Pitters, No. 1 size. 

Three (3) Souder Tomato Filling Tables, for No. 2, 
No. 3 and No. 10 size cans. 

Address New York Canners, Inc., Glassboro, N. J. 


FOR SALE—Stowells Evergreen--germination 90% or 
better. 
Country Gentleman--germination 90%. 
Northern Ohio grown seed. 
The Healy Seed Co., Belle Center, Ohio. 


FOR SALE--185 Quarter Sawed Oak Casks. 400-500 Gals. cap, 
bulged staves. Height 5 ft. diam. 3 ft. 22 Poplar casks, cap. about 
890 Gals. straight staves. Height 74¢ ft diam. 3% ft.all guaranteed 
first class material and in good condition. Knocked down, every 
stave numbered. Formerly used in distillery. Make offer for lot 
lot f.0.b. Philadelphia, 

Address Central Bottle and Supply Co., 801 St. Paul Building, 
Cincinnati, O. 


FOR SALE— 

100 Gal. Copper Kettles. 
6000 Gal. Cypress Tanks. 
Smith Kraut Cutter. 

Pea Viners 

Smith Cabbage Shredders. 
Sprague Closed Retorts. 

2 Bean Cutters. 


Apply Box A 1279. The Canning Trade 


mm 


FOR SALE— 


Sprague Lowe Pulp Machine. 
Cyclone Pulp Machine. 
15 H. P. Steam Engine. 
Triumph Apple Parer. 
Mount Gilead Cider Press. 
7 Process Crates. 
Downham & Co., Wyoming, Del. 


FOR SALE— 
1 No. 5 Huntley Bean Grader, late style, used but 
very little. 
1 Old style Huntley Bean Grader. 
1 Invincible Bean Grader. 
Halstead Canning Co., Inc., Cortland, N. Y. 


FOR SALE—Modern canning factory equipped for 
equipped handling peas and corn. Located in northern 
Illinois in good farming community. Plenty of help avail- 
able. Can supply seed and acreage for 1925 operation. 
Excellent opportunity. 

Address Box A-1275 care of The Canning Trade. 


For Sale—Factories 


FOR SALE—A Factory in Western New York equipped 
to handle Peas, String Benas, Beets and Tomatoes. Ample 
water supply, good drainage, private siding and living 
quarters for imported help. 


Address Box A 1267, care of The Canning Trade. 


Machinery—Wanted 


WANTED—In first class condition: 
1 Double No. 1 Ayars Tomato Filler. 
1 Monitor-Thomas Tomato Scalder. 
1 No. 7 Sprague Corn Silker. 
Address Box A-1270 care of The Canning Trade 


WANTED—2 No. 7 Sprague Corn Silkers, 2 Monitor 
Pea Blanchers, 2 Monitor Pea Washers, 2 No. 2 Monitor Pea 
Cleaners, 2 Late Style Monitor Pea Graders, 4 No. 5 Sprague 
Corn Cutters, 1 Kern Pulp Finisher, 1 Monitor-Thomas 
Tomato Scalder. 


Address Box A-1252 care of The Canning Trade. 


WANTED — 
6 40x72 closed retorts 
30 4 tier crates 
2 String Bean Cutters 
1 Tomato Scalder 
Address Box A-1259 care of The Canning Trade. 


WANTED—One second hand Hawkins Capper. Need 
not be in good working order. 
Address Box A- 1272 care of Canning Trade. 


PARTNER WANTED 


I would like to join an established canner who wishes 
to increase his business. Am a young man, raised in the 
business, whose late father was favorably known as a packer 
of fine Peas and Corn. Can invest a reasonable amount of 
capital, if prospect warrants. Will consider all propositions 
confidential. 


Address Box A-1264 care of The Canning Trade. 
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Plant—Wanted 


WANTED—To buy or rent a canning plant in a good 
Tomato growing section, preferably in Ohio or Indiana. 
Address Box A-1262 care of The Canning Trade. 


Situations Wanted 


POSITION WANTEU—First class Superintendent-Processor, 
thoroughly experienced in packing fruits and vegetables of quality. 
Very dependable and best character. 

Address Box B-1256 care of The Canning Trade. 


EMPLOYMENT EXCHANGE 
Help Wanted 


WANTED—Experienced Superintendent and Processor for 
factory in Northern New York familiar with packing Peas, String 
Beans, Bartlett rears and Apples. 

Apply, Box B 1266 care The Canning Trade. 


WANTED-—Young Mechanical Engineer, who has had some 
experience designing automatic machines, preferably for the 
handling of food products, such as wrapping, filling and sealing 
machines. Steady employment and good future with a very 
strong manufacturing concern. Address Box B-1254, care of 
The Canning Trade. 


WANTED Factory Manager for large Middle Western Cannery, 
packing a full line of vevetables. We require the services ofa high 
class experienced man with proven executive ability to take charge 
of all phases of factory operations, including acreage work. This 
is an attractive opening with an old establiahed organization for a 
man of the right caliber. In replying to this advertisement give us 
an outline of your training and experience. The position will be 
open in January 

Address Box B-1261 care of The Canning Trade. 


WANTED—Experienced Canner to operate factory in Tidewater, 
Virginia, near Norfolk. 
W. E. Robinson & Co., Bel Air, Md. 


WANTED—A man who can secure tomato acreage, handle help, 
understand the manufacturing of tomato pulp, catsup, canning pump- 
kin and squash, and who can take entire charge of plant and sell its 
products. Noone but a first class man who can show at least ten 
years experience and with best of references need apply. Factory 
located in Jersey. 


Address Box B-1273 care of The Canning Trade. 


SALE3MANAGER—With broad experience among Brokers all 
over the country, as well as jobbers and Canners in Indianais open 
for connection January first. I have initiative and do not work ac- 
cording to a diagram set out by others, have the push and ambition 
to go ahead, and have a successfull sales and character record. 
Marrie ’, live in Indianapolis and would prefer remaining here, but 
willing to travel anywhere. None but high class steady proposition 
considered. 

Address Box B-1263 care of The Canning Trade. 


WANTED—Permanent Position as Superintendent Processor 
with reputable canner Experienced in all lines of Vegetales, Fruits, 
Table Condiments Jellies, Jams, Preserves and Marmalades. Can 
make plans, superintend building operations, install machinery. 
Over 20 years experience. Married man of 37 and of good habits 
and of proven ability, Satisfactory references. Open for engage- 
ment at once. 

Address Box B-1269 care of The Canning Trade 


SITUATION WANrED—Competent closing and lateling ma- 
chine man desires a steady position with some reliable firm. Con- 
tiuental closing machines preferred 

Address Box B-1265 care of The Canning Trade. 


WANTED—Position as superintendent processor by man of | 
twenty years experience as packer of quality fruits and vegetables, 
Good manager of help, and understands installing machinery. Best 
of references. 

Address Box B-1269 care of The Canning Trade 


WANTED—Permanent position as all around foreman with re- 
liable canner. Thoroughly experienced in all phases of factory oper- 
ations, including packing fruits, vegetables and catsups. Has had 
18 years experience Can satisfactorily obtain and manage italian 
labor. Satifactory references. 

Address Box B-1274 care of The Canning Trade. 


WANTED—A traveling salesman. capable of ¢elling canned 
foods to jobbers for manufacturer and dealer. 
Address Box B-1277 care of The Canning Tiade, 


WANTED—Man who has specialized in tomato canning ona 
large quantity production scale. Outline full particulars, past ex- 
perience and total pack handled. Good opportunity for capable 
party. 

Address Box B-1276 care of The Canning Trade. 


WANTED—Permanent position by Superintendent Processor; 
ale t» pack full line of Vegetables, Fruits and Table Condiments of 
the higeest quality, in tin or glass. Salary $2500 year, Now open 
for contract 

Address Box B-1278 care of The Canning Trade. 


We Are Ready 


TO BOOK ORDERS FOR 


Manufacturers of 
CANNING MACHINERY FOR: 
Fruits, Vegetables, Sea Food Products & Citrus Fruits 


THE NATIONAL TOMATO PEELING MACHIN 


FOR 1925 
WRITE FOR SPECIAL CATALOG AND REFERENCES 


New Office and Factory: 
Lombard and Concord Sts. 


A. K. Robins & Co., Inc. 
Baltimore, Md. 
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THE ANDERSON 


Syruper or Briner 


Does it mean anything in your produc- 
tion costs to have a machine which is 
always ‘‘on the job’’, putting an exact 
amount of syrup or brine into each can— 
and putting it info the can and not on 
the floor ? 


This handy little machine is built rightly, 
has no valves to clog or leak or get out 
oforder. Has stood the severest kind of 
tests and won unstinted approval. 


Instead of a weak link it will be the strong 
link in your production line. 


Have you seen our 
leasing proposition ? 


Anderson Filling Machine Co. 


Webster Street, Junction, 
ALAMEDA, CALIFORNIA 


THE CANNING TRADE 


Patented 
THE MORRAL CORN HUSKER 
either 
Single or Double 
The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at th: proper place and careless feeders will 
not waste corn and it will save agreat deal of corn overany other husker. 


Patented 
THE MORRAL CORN CUTTER 
either 
Single Cut, Double Cut or Split and Cut. 
The Morral Corn Cutter is very simple in construction and is the most 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. It is 
furnished with attachments for cutting Golden Bantum Corn, and it is the 
best cutter for cutting Bantum Corn. 


Patented 
THE MORRAL LABELING MACHINE 


The Morral Labeling Machine is built of iron and steel, driven by 
motor or hand power, large capacity, and guaranteed to do satisfactory 
work, We can save you money. It will pay you to write at once for 
our new catalog for prices, list of users, and further information. 


MORRAL BROTHERS 
Morral, Ohio. 
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GREEN PEA VINERS 


Viner Feeders 
Under Carrier Separators 


“Ask the men who use them.” 


CHISHOLM-SCOTT CO., 
387 E. Broad St., Columbus, Ohio. 


CAN PRICES 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


He 


Ame, 
NEw Yors °MPany 


Room 1358, 120 Broadway, New York 
_ City, will bring one to you promptly. 


American Can Company 


‘ 
4 


“Slaysman” Junior 
Gang Slitter 


Especially adapted to cutting 
a series of strips. By adjust- 
ing cutters any desired width 
can be had. Cuts true and 
accurate without burs. 


Equipped with the well known 
Brown & Sharpe shears. 


SLAYSMAN & COMPANY 


801 E. Pratt St., 
‘BALTIMORE, MD. 
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general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) Iloward E. Jones & Co. 
Canned Vegetables 
ASPARAGUS*— (California) 


10 
White Mammoth, No. 2%.....- 
White Mam., Peeled, No. 2%.. Per 
hite, Large, oO. ones 
White. Peeled, No. 21%4.. Out 
Green, Large, No. 
White, Medium, No. 
Green, Medium, No. 
White, Small, No. 2%...-- 
Green, Small, No. 70 
Tips, White, Mam., No. 1 sa.. 4. 0 
Tips, White, Small, No. 1 sq.. 4.05 
Tips, Green, Mam., No. 4.26 
Tips, Green, Small, No. 300 
BAKED BEANS+ 


i 
Plain, No. 
In Sauce, No. 
In Sauce, NO. 
In Sauce, No. 

BEANS+ 


String, Standard Green, No. 2.. -90 
Standard Green, No. 
String, Stand. Cut White, No. 2 ws 
Stringless, Standard, No. 2..... 1.15 
Stringless, Standard, No. 
White Wax, Standard No. 2.... -- 
White, Wax, Standard, No. 10.. 

Limas, Extras, No. 
Limas, Soaked, No. 2..... 

Red Kidney, Standard, No. 2.... 87% 


BEETS? 


Small, Whole, No. 3 sate 

Standard, Whole, No. 2........ Out 
Large, Whole, No. 2...see+eeee Out 

CORNt 

Std. Everg’n, No. 2, f. 0. b. Balt. ..-- 
Std. Evergreen, No. 2, .f 0. b. Co sons 
Std. Shoepeg, No. 2, f.o.b. Co.. 1.50 
Std. Shoepeg, No. 2, f.0.b. Balt.. 
Ex. Std. Sh’peg, No. 2, f.o.b. Co. 
Fancy Shoepeg, f. o. b. factory. 
Std. Crushed, No. 2, Baltimore. 
Std. Crushed, No. 2, f. 0. b, Co. 
Extra Std. Crusned, f.o.b. Co... 
Ex. St. Cr’d, No. 2, f.o.b. Balto. 
Extra Standard Western, No. 
Standard Western, No. 2...++++ +++: 


HOMINY¢ 


No. 3 95 
Split, No. 10......-+- 3.00 


| 


N. Y. 
15 


#3.40 


MIXED VEGETABLES FOR 


12 Kinds, No. 
12 Kinds, No. 5.00 


OKRA AND TOMATOES} 


Standard, No. Oul 
Standard, No. Oul 


PEAS} 


No. 1 Sieve, 2s, f. 0. b. factory.. ;--- 
Oe, Ms Raltimere 
vo. i , 2s, f. o. b. factory... 
ieve, 2s, f. b. factory. 
, 2s, f. o. b. factory... 1.49 
No. 4 Sieve, Baltimore 1.25 
No. 5 Sieve, 2s, f. 0. b. Balto.. Out 
Seconds, 28 Out 
E. J. Standards, 1s, No. 4 Sieve. Out 
E. J. Sifted, 1s, No. 3 Sieve.... _-90 
B. J. Ex. Sifted, No. 2 Sieve... 1.20 
Fancy Petit Pois, 18....++++++- 30 
PUMPKIN? 


Standard, No. 3, factory....... 125 
Standard, No. 4.50 
Squash, No. 3.....+++++ 
Squash, No. 


SAUERKRAUT 
% ° 


Standard, No. 
Standard, 
Standard, 
Standard, 


Standard, No. 
Standard, 
Standard, 


1.00 
5.25 


Out 
Out 
*2.50 
*2.10 
+i 30 


THE CANNING TRADE 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many canners get 
higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


(t) Thos. J. Meehan & Co. 
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(+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co. 


New York prices COrrected by our special Correspondent. 
CANNED VEGETABLE PRICES—Continued 


Standaed. Nox 4-00 

1F. O. B. Factory basis. 


SUCCOTASHt 


Green Corn, Green Limas...... Out 
With Dry Beans, No. 2......... 1.40 


SWEET POTATOES${ 
F. O. B. County 
Standard, No. 2, f. 0. b. county. 1.25 
Standard, No. 3, f. o. b. Balto.. 1.90 
Standard, No. 3, f. o. b. County 1.85 
Standard, No. 10, f.o.b. County 6.00 


TOMATOESt 

Fancy, No. 10, f.o.b. Baltimore. Out 
Jersey, No. 10, f.o.b. Factory.. .... 
Std., No. 10, f.o.b. Baltimore.. 5 25 
Std., No. 10, f.0.b. County..... 5.25 
Sanitary 3s, 5% 
Jersey, No. 3, f.o.b. County.... Out 
Ex. Std., No. 3, f.0.b. Balto... 
Standard No. 3, f.o.b. Baltimore 1.50 

Standard, No. 3, f.o.b. County.. .... 

Seconds, No. 3, f.0.b. Baltimore 1.1214 
Standard 2s, f.o.b. Baltimore.. 
Standard, No. 2, f.o.b. County. .. 
Seconds, No. 2, f.o.b. Baltimore .... 
Standard 9s, f.o.b. Baltimore.. Out 
Standard 1s, f.o.b. Baltimore...  .75 
Standard 1s, f.o.b. County....  .75 


TOMATO PULP?t 
Std., No. 10, f.0.b. Baltimore.. 5.00 
Standard, NO. 2... core 


Canned Fruits 
APPLES?* 
Michigan, No. 
New York, oO. 
Md., No. 3, f.o.b. Baltimore.... 1.25 
Pa., No. 10, f.0.b. Baltimore... 4.25 


wr 


Md., No 10, f.o.b. Baltimore...... 
APRICOTS* 
California Choice, No. 2%...... 2.75 
BLACKBERRIES§ 


Standard, 
Standard, NO. 
Standard, NG, ¢-00 
Standard, No. 2, Preserved..... 1.70 
Standard, No. 2, in Syrup....... .«.. 


BLUEBERRIES 
Maine, No. as 


CHERRIES§ 


Seconds, Bed, No. 2B... 140 
Seconds, White, No. 2.......... Out 


Standard, Red, Water, No. 2.... 1.35 
Standard, White, Syrup, No. 2.. oa 


Extra Preserved, No. 2 
Red Pitted, No. 2 


GOOSEBERRIES§ 
PEACHES*# 


California Choice, No. 2% Y. C.. 2.60 
California, Std., No. 2% Y. C.. 2.40 


PEACHES} 

Extra Sliced Yellow, No. 1...... 1.35 
Standard White, No. 2.......... Out 
Standard Yellow, No. 
Seconds, White, No. 2.......... Out 
Seconds, Yellow, No. 2......... 2° 

Standa-ds, White, No. 3 
Standards, Yellow, No. 3........ 
Extra Standard White, No. 3.... 1.75 
Extra Standard Yellow, No. 3.. 2-00 
Selected Yellow, No. 3.......... 1-75 
Seconds, White, No. 3.. 


Seconds, Yellow, No. 3. 1.30 
Pies, Unpeeled, No. 3.. 1.10 
Pies, Peeled, No. 3..... eee 
Pies, Unpeeled, No. 10 2.00 
Pies, Peeled, No. 10..... Out 


5.25 
1.70 
5.00 


CANNED FRUITS— Continued 
PEARS} 


Balto. N. Y. 
Seconds, No. 2, in cece 
Standards, No. 2, in Watep........  .... 
Extra Stds., No. 2, in Syrup.... 1.0 1.20 
Seconds, No. 3, in Water...........-. 
Standards, No. 8, in Water..... 1.00 . 
Standards, No. 3, in Syrup...... 1.50 1.75 
Extra Stds., No. 3, in Syrup.... 1.60 1.85 

PINEAPPLE? 
Bahama Sliced, Extra, No. 2... 2.15 Out 
Bahama, Grated, Extra, No. 2. 2.00 Out 
Bahama Sliced, Ex. Std., No. 2. Out Out 
Bahama Grated, Ex. Std., No. 2. .... 
Hawaii, Sliced, Extra, No .2%... 3.05 3.10 
Hawaii Sliced Standard, No. 21%4 2.75 2.80 
Hawaii Sliecd, Extra, No. 2.... 2.60 
Hawaii Sliced, Standard, No. 2.. 2.35 2.35 
Hawaii Grated, Extra, No. 2... Out 2.10 
Hawaii Grated, Standard, No. 1 Out Out 
Shredded, Syrup, No. 10........ Out .... 
Crushed, Extra, No. 10.........11.50 11.25 
Eastern Pie, Water, No. 2......1-25 csc 
Eastern Pie, Water, No. 10..... 4.00... 
Porto: Rico, NO. 4.00 
PLUMS} 

Syrup, No. 2..... 
Water, No. 10.... 
Binek, Water, No. 


2 

Red, Syrup, No. 2.............. 


STRAWBERRIES 
Extra Standard, Syrup, No. e 1.90 2.30 
Preserved, 


Extra, Preserved, No. 1........ 1.10 ‘1.35 
Standard, Water, No. 10........ 6.25 6.75 


Canned Fish 

HERRING ROE*# 
Standard, No. 2, Factory....... 2.15 2.25 
LOBSTER*# 
& 


OYSTERS* 

Standards, 5 oz. ... 1 
Standards, 4 oz. ‘ . 1.7 
Standards, 10 oz. .... « 
3.1 

7 


Standards, 8 oz... 


SALMON#*# 
Red Alaska, Tall, No. 1......... 2.45 


Red Alaska, Flat, No. %4....... 
Cohoe, Flat, No. 1.99 
Pink, Tall, No. 1...... 
Columbia, Fiat, No. 4.50 
Columbia, Flat, No. %.......... ..-. 2.95 
Medium Red 1.40 1.75 
SHRIMP* 
Wet Diy, NO Cet 
Wet, No. 1..... LOO LO 
SARDINES—Domestic, per Case 
F. O. B. Eastport, Me., 1924 pack. 
¥% Oil, Keyless...... 3.85 
% Tomato, Carton... 3.65 
Mustard, Keyless ....... 89.96 
% Mustard, 3.70 
California, per case......... 


TUNA FISH—White, per Case 
California, %s ... 
California, %s, Blue Fin........ .... 17.75 
California, 1s, Blue Fin........ .... 15.00 
California, 1s, Striped ......... +++. 12.75 


Out 
Out Balto 
4.15 1.45 
1.60 
4.10 1.75 
1.35 
4, 1.95 
10 6.35 
.85 
t , 
1.40 
1.40 5.50 
5.50 
Out 
1.20 1.17% 
Out RASPBERRIES§ 
Oni 
.80 
“80 
5.40 
1.50 
Out 4.25 uae 
4.29 
1.95 1.35 
Out 
2.80 
1.55 
1.35 
Out 5 
1.80 
0 
— 
Sour Pitted Red, 10s............ 8.00 
California Standard 2%4s........ 2.85 2.80 
Out 
Out 2.60 
1.20 ; 
1.40 
1.25 
1.40 
3.60 
185 
Out 
3.25 3.60 1.40 
SPINACH{ . 1.20 
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The Markets 


BALTIMORE, JANUARY 12, 1925 


WEEKLY REVIEW 


Buying May Soon Begin on Good Scale—Market Improving— 
Tomatoes Are Advancing—Holders Feel Their Goods Are 
Worth More—All Agree Prices Will Go Higher— 
Hesitation Over Corn Is Passing—Peas 
Again in Demand—Eastern Can- 
ners’ ’25 Prices Have Not 
Yet Been Opened. 


NVENTORIES VERY FAVORABLE—lInventories seem to 
have been rapidly compiled, and the effect they have left 
on the buyers, generally, is very favorable. As a rule,—and 


in every section they are said to show lighter holdings than ~ 


usual, and because the profit side of the ledgers presents a very 
pleasing sight to the heads of the firms—the indications are that 
buying of canned foods will soon begin on a big scale. Stocks 
are so low that early buying is an absolute necessity, and the 
effect of this is seen in the many inquiries for goods, and the 
near-anxiety on the part of some would-be buyers to get a share 
of the goods before the expected advances in prices. 

The whole tone of the market is excellent and tending to- 
ward higher prices. The buyers seem to expect this event, and 
so there is a good deal of quiet inquiry in attempts to discover 
lots of goods and a feeling out as to prices, with the canners 
generally holding off from definite price offers. We speak now 
of spots. 

In the matter of tomatoes, for instance. Usually by this 
time the year’s statistics for tomatoes have been issued, and 
likewise usually buying waits for the figures; but the tomato 
market is not waiting for figures this year. Most States seem 
to be cleaned out of spot tomatoes, and what few are held in 
Indiana are quoted much higher than Eastern tomatoes. As a 
result, all eyes are again turned toward the Tri-States for sup- 
plies to tomatoes. It has been said that there were numerous 
buyers in this section looking everywhere for No. 2s at or below 
$1.10, although the market was quoted here at $1.05 last week. 
Indiana is holding its 2s at $1.25, and there is a tendency in this 
section to fall into line with this idea. We were told by an 
interested party this week—and by interested we mean that he 
has some tomatoes to sell and would like to see the prices ad- 
vance—that buyers all up and down the Eastern coast have been 
offering $1.10 for large blocks of 2s, but that canners will not 
close at the price. We know that quite a number of the better 
fixed houses have had a minimum of $1.15 for more than a 
month. No. 2s, f. o. b. county, are quoted now at $1.10, but the 
county men say that they can get as much as the Baltimore 
city holders who are asking $1.12% to $1.15. This shows the 


strength of tomatoes, for the same strong position is shown by 
that article in all sizes of cans. No. 3s are quoted as inside at 
$1.50, and are mainly $1.55 to $1.65; while 10s are held at $5.25 
to $5.50. It would seem that about the only ones selling, as a 
rule, are those who wish to obtain some needed money, because 
pretty nearly everyone now realizes that tomatoes will improve 
in price as the year grows older, which is equivalent to saying 
that tomatoes will be worth more money later on. There would 
not seem to be much of a gamble about this conjecture. The 
only thing is we do not believe that the holders would be wise 
in trying to get the last penny out of them. There is a saying 
in stock circles that “bulls and bears make money, but hogs 
and fools never do.” This might be applied to the tomato situa- 
tion, in that if everybody waits for the latest selling next spring, 
everybody may be badly fooled, because everybody will be offer- 
ing at once. A fair price, showing a good profit, puts the money 
in your bank and leaves the worry to the other fellow, and, more- 
over, we have always believed that it is a good move to give the 
buyer a chance to make a penny on your sale. 


ORN—The hesitation which has held the market since the 
- announcement of the corn statistics is wearing off, and 
the buyers are taking corn in a quiet way. There is noth- 
ing weak about the corn market, but, like tomatoes, it, also, is 
advancing, and may move higher. At least, it is not likely to 
move lower. There is no reason to expect it to go lower. Lower 
prices on corn simply cause the buyer to look carefully at what 
he is offered. There was a rumor that some corn canners were 
offering corn at a decline, at about $1.35 to $1.387%4; but it is 
only a rumor as far as we can find. There seem to be no sellers 
at less than $1.40, and not many at that. Most holders of good 
quality corn afe asking $1.50 and up. Extra standard and fancy 
are proportionately higher. 


EAS—tThe buyers have had opportunity to work off the bulk 
P of their heavy future or advanced peas, and now feel very 

much easier as to this item. The big pack is no longer 
worrying them, as they see that the goods are going steadily 
into consumption. The truth of this actual condition can be seen 
in the way they are buying ’25 packs of peas, and if we are 
properly informed, they are buying them very freely. Certainly 
the spot pea market is not weak, but, on the contrary, shows 
signs of advances. 


RUITS—tThe market is beginning to turn to fruits. Fora 
while they seemed to be neglected, but the demand is now 
coming back. And the buyers are learning that spot supplies 

are as low in fruits as in everything else in the canned line. 
California reports a steadily diminishing spot list, and is ad- 
vancing prices as the list grows less. Naturally, all other sec- 
tions are following suit. Our market prices do not show changes 
this week, but the market is in better shape than for some time. 


WEET POTATOES—Certainly the country has learned to 
S eat canned sweet potatoes, and has about cleaned up every- 
thing in sight. These potatoes are so high on the market 


stalls that the people are touching them but lightly. This is help- 
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ing the canned article, but the supply needs no such boost. No. 
3s are held at $1.85 to $1.90, but the market is largely nominal— 


that is, a holder may ask his own price, if the quality is in the 
can. 


porting the pumpkin pack as extremely light, and now we 

note that some wish to sell. No. 3s are held at $1.25 here, 
with 10s at $4.50. The pack of pumpkin was anything but what 
it should have been, and with any kind of demand there would 
not be enough to go ’round, but it is not quite in the position 
that sweet potatoes, for instance, find themselves. 


YSTERS-—The blizzard weather we have been having has 
O not helpéd make the lot of the oyster canners any easier. 

They continue to rule, even in this supposedly “oyster city,” 
at prices which keep them out of reach of most people. Probably 
there have been fewer oysters eaten in Baltimore this season 
than ever before. The effect upon the oyster canners may easily 
be imagined. Shipping facilities are so good now that people 
are eating fresh oysters, and the demand for the canned article 
is not nearly as heavy as it used to be. Prices are holding high 
and will continue high. 


F UTURES—Canners of this section are showing but slight 


P UMPKIN—The market possibly hurt itself a little by re- 


interest in ’25 packed goods. They would like to know 

what the going prices are, but, as C. W. Baker & Sons say, 
they have not opened prices as yet, and will not until after the 
Cincinnati Convention. Meantime they are considering all angles 
of costs and intend to cover them or not sell the goods. Else- 
where we publish a column of future prices, as they continue to 
be called, and they seem to be on a quite fair basis. As we have 
before said, all that the jobbers now ask is that the canners stick 
to their prices, and not be lead off by rumors and false prices 
put out for the purpose of inducing the canner to lower his price. 
The jobbers are paying the asked prices, and will continue to do 
so as long as the industry maintains them. The one thing which 
will check future buying is a cut in prices by the canners. So 
the canners will do well to remember that instead of inducing 
business, a cut in prices will merely drive it away. It may get 
you that order—and we gamble it will be a small order—but it 
will make the balance of your selling very much harder. Look 
over the prices as given and stand your ground. It is your year— 
make the most of it. 


NEW YORK MARKET 


farket Quiet, but Strong—A Revival of Active Buying in Sight 
—Tomatoes Move Up—Some Future Corn Reported Sold 
at $1.05 to $1.10—Spot Corn More Firm—Buyers 
of Future Tomatoes Looking Closely to 
Reputation of the Sellers—Peas 
Are Steady and Strong. 


New York, January 9, 1925. 
By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


UIET, BUT STRONG— Conditions in the local canned foods 
O market have shown no appreciable alteration during the 

past week, but there are indications that an early revival 
in activity is in sight. and the undertone is quite strong. Whole- 
sale grocers and chain store distributors are practically finished 
with their inventories, and know where they stand as to supplies 
for the coming year. In many instances inventory disclosed that 
holdings of staples are light for this time of the year, and the 
distributors so affected are starting out on a still hunt for re- 
placement supplies. 

Tomatoes Higher—Increased firmness has been noted in the 
tomato situation, and the price trend is definitely upward. For 
prompt shipment from Southern cannery, standard 1s are being 
held at 72% to 75c per dozen. Standard 2s are stronger at $1.15, 
f. o. b., and 3s are generally held at an inside price of $1.50 per 
dozen, No. 10s command $525 and up, more buying interest 
being shown in the latter size. There is comparatively little 
stock offering on the spot position. Resale lots of 2s are held 
et $1.25 per dozen, with 8s quotable at $1.65 per dozen, and 10s 
et $5.40 to $5.50 per dozen, as to holder. 

Corn—Some business on future standard corn is reported to 
have been put through in the local market during the week at 
$1.05 to $110 per dozen. The market for spot corn has taken 
cn a little more firmness. For shipment from Southern canneries, 
the markett has firmed up again, and $1.50 is the price com- 
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monly heard. Buyers are beginning to operate in a larger way 


in an effort to secure sufficient stocks to take care of their spring 
requirements. 


Future Tomatoes—Some attempt is being made to interest 
buyers in future Southern tomatoes, but thus far the jobbers have 
shown little inclination to book, save on s. a. p. contracts. This 
year the buyers are showing unusual interest in the identity of 
the canner from whom they buy, and are making sure that they 
will not be confronted with difficulties in securing what they con- 
sider fair deliveries in the event of pack shortage this year. None 
of the representative packers thus far have named a full list of 
prices on future tomatoes, but trade gossip is inclined to the be- 


lief that 2s will open at about $1.00 per dozen, with 3s around 
$1.30 to $1.35. 


_ , Peas Strong—While there has been comparatively little ac- 
tivity in the canned pea market during the past week, the market 
has continued to display a steady to strong tone. Holders ap- 
peared confident that-they would be able to dispose of their cur- 
rent holdings at full prices by the time the pack of 1925 will be 
available, and there was no general tendency to shade prices. 
Buyers, on the other hand, appeared to be content to let matters 
take their course, and were inclined to buy only as needed for 
immediate distribution. 


Sweet Potatoes—A canvass of local jobbing houses discloses 
the fact that there are practically no canned sweet potatoes avail- 
able in this market. One of the largest wholesale grocers in the 
city reported that they did not have a single case of canned 
“sweets” in the house. Retailers have been showing a little more 
interest in this item during the past few months, and it is prob- 
able that larger consumption will be secured in the New York 
market during the next few years. Stocks of sweet potatoes held 


at Southern canneries are light, and the market is strongly main- 
tained on all sizes. 


Future Indiana Tomatoes—One well-known Indiana canner 
has announced 1925 opening prices on a complete line, among 
which are tomatoes, at the following prices: 1s, 72%c; 2s, $1.05; 
2%s, $1.42%4; 3s, $1.47%4; 10s, $5.15, all f. 0. b. cannery. Opening 
prices on tomato puree are named as follows: 6-0z., 50c; 8-oz., 
60c; No. 1s, 70c; No. 10s, $4.50, all per dozen, cannery. Prices 
for tomato catsup in glass jars are named as follows: 8-oz., $1; 
10-0z., $1.20; 14-0z., $1.60; 16-0z., $1.70; gallons, $10.75, likewise 
per dozen, f. o. b. cannery. 


Canned Fruits—Buying interest in California canned fruits 
has increased during the past week, and with this renewed in- 
quiry has come a firming-up of prices. Distributors have been 
turning their eyes toward California for additional supplies, and 
some lots for Coast shipment have come to light at attractive 
prices. Some choice peaches have offered for Coast shipment at 
$235 per dozen for halves, with choice sliced 2%s offering at 
the same figure. Choice apricots are held at $2.25 in California 
for 2%s, with standards available at $1.75, and 2s at $1.65. Some 
demand for No. 10s in water has developed, the small stocks 
remaining unsold being quotable at $5.50 per dozen, all of the 
above prices, f. o. b. California cannery. Buyers are beginning 
to figure on their 1925 requirements, and it is believed that con- 
siderable s. a. p. business will be booked. 


Direct Buying—One of the larger chain store interests is 
reported to be planning to concentrate all of its purchases of 
1925 pack canned peas in one-quarter, through a direct repre- 
sentative. The concern in question already has a direct repre- 
sentative on the Coast to do its purchasing there, and operates 
several packing plants of its own as well. This chain was for- 
merly one of the best customers of the local brokers, but during 
the past few years the “pickin’s” for the Hudson street fraternity 
in this quarter have been shrinking steadily. 


Oysters Firm—A strong market is reported for canned oys- 
ters. and prices at the canneries are apparently trending upward 
on the small quantities remaining unsold. Some uneasiness is 
expressed in local trade circles over the possible falling off in 
demand for canned oysters because of the current typhoid scare 
which has temporarily killed the business in the fresh product, 
but it is not felt that this situation will affect the canned product 
adversely. The sterilization process which the canned oysters 
undergo seem to make them even safer than the fresh, and it is 
believed that grocers will stress this point in allaying the fears 
of any of their customers who may show alarm. 


Sardines—There has been a little more interest shown in 
offerings of Maine sardines since the turn of the year, and the_ 
expected buying of the Southern trade has already materialized. 
The base price remains unchanged at $3.85 per case for the quar- 
ter keyless oils. 
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Salmon—While inquiries have been a little more numerous, 
the volume of actual new business booked thus far in the month 
has not been large. Buyers are figuring on their spring require- 
ments, but are not yet covering on them. While the larger 
packers are quoting tall reds at $2.75 per dozen, f. o. b. Seattle, 
it was reported during the week that some could be had at $2.55 
to $2.60, f. o. b. Pinks sold at $1.25 to $1.30, with the principal 
factors naming $1.35 on their holdings. Chums have continued 
rather soft, the market nominally ranging $1.15 to $1.20 per doz. 

Asparagus—California canners still have asparagus to offer 
in a fair way out of the 1924 pack, but there has been little dis- 
position shown by buyers to stock this article in a large way. 
The general impression in the trade appears to be that prices 
for 1925 pack will be lower than those named on the production 
of the past season, and buyers are looking for a break in the 
market on carryover stocks in the near future. 

Fish Packers’ Association—The trade is interested in reports 
regarding efforts which are being made to organize the Southern 
California tuna and sardine packers into an organization. Many 
buyers would like to see such an organization formed, as they 
feel that more stabilized markets would result, with consequent 
lessening of the risks in booking futures. For the past few years 
the competition among some of the canners in Southern Cali- 
fornia has been nothing less than cut-throat in character. 


ST. LOUIS MARKET 


Inventories and No Market—Everybody Optimistic—An Active 
Market Expected—No Free Offerings of Corn—Tomatoes 
Firm—Peas Inactive—All Fruits Promise Well— 
Missouri Meeting Was Well Attended. 


St. Louis, Mo., January 9, 1925. 


By “Missourian,” 
Special Correspondent “The Canning Trade.” 


HE MARKET—A review of the canned foods market during 
the first week in the year is rather a useless task. Inven- 
tories are in progress, and it will be several days before the 

distributors will know just what the conditions of their stocks 
are, and the assortments they have on hand. Until that is de- 
termined there will be but little business doing. 


However, buyers and sellers had a chance to express their 
opinions as to the possible conditions after inventory times had 
ended. 


Only the most rabid pessimist predicted bad business, and 
there are but few of these. An air of genuine optimism prevails, 
especially among the sellers. Large houses are getting ready 
for an active market. They are combing the country for offer- 
ings of all canned foods, and it will not be long before the trade 
will be made aware of the available stocks. 

Corn—Corn has not been offered freely for some time. Many 
distributors are of the opinion that the price range on good grades 
has about reached the top. All packs are in strong hands, and 
no holder is ready to unload at any sacrifice price. 

Tomatoes—Tomatoes are held firm throughout the South. 
Cheap lots are not obtainable. Some canners are not willing to 
sell at quoted prices, as they expect to realize more for their 
unsold stock later on. California tomatoes are moderately active. 

Peas—Peas are also firm in tone, but the market is inactive. 
Buying until after the inventories has been completed. Current 
outlets have been taken care of, and dealers generally are mark- 
ing time until they will be in greater need of replacements. Most 
popular sizes are very difficult to obtain. 


Fruits—California peaches and pears in any grade and size 
are hard to buy at full quotations. Holders believe there will be 
a wider demand later on at advanced prices, and where they have 
a surplus they keep the fact under cover. The extent of resale 
offerings is surprisingly small in all quarters. Other fruits are 
not so spectacular, but all show a strong undercurrent and are 
being held with confidence. Pineapple is in domerate demand. 
' The big movement will not come until later on. Present stocks 
are sufficient for transient outlet. Apples are not in widespread 
demand, although canners are not anxious to trade if they have 
to cut prices. 


The eighteenth annual meeting of the Missouri Valley Can- 


ners’ Association was held in Springfield, Mo., January 7 and 8. 
Several hundred canners attended the two-day meeting. 
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CHICAGO MARKET 


Buyers Well Satisfied With Year’s Business, Especially in Canned 
Foods—Corn Demand Strong—Future Corn Prices $1.10 
to $1.15—Indiana Quotes 2s Tomatoes at $1.25— 
Virginia Quoting Tomatoes Under Mary- 
land—Peas Selling Regularly— 
All Eyes Turning Toward 
the Convention. 


Chicago, Ill., Janpary 9, 1925. 
By “Wrangler,” 
Svecial Correspondent “The Canning Trade.” 


ENERAL CONDITIONS—At this writing inventory-taking 
+ is over by the wholesale grocers, and they are generally 

very well satisfied with the result of 1924 business. 

They are particularly well satisfied with the profits in their 
canned foods departments, as they had a year during 1924 of 
steady and advancing values, and very few recessions and a good 
distribution. 

There was a good pack of peas, corn and tomatoes in 1923, 
and were all distributed. None whatever carried over. The 
percentages of profit were steady, and the inference is that 
canned foods were probably the most important department in 
the wholesale grocery line. 

The buying toward the last of December was spotted—that 
is to say, there was considerable important buying on the part 
of the large wholesale houses and chain stores, while the smaller 
wholesale establishments bought merely for immediate supplies. 

The heavy purchases of the large houses have made the 
volume of buying aggregate importantly, and brokers expressed 
themselves as well satisfied with the result of December business. 

Canned Corn—There is a good, strong demand for spot stand- 
ard canned corn, and with no response from the canners, as they 
have apparently sold out on that grade. Extra standard and 
some fancy is still to be had among the Western canners for 
immediate delivery. Canners are asking $1.50 to $1.55 for extra 
standard and $1.70 to $1.75 for fancy canned corn, but even at 
those prices the offering are not free for spot delivery. 

On future canned corn Wisconsin canners have named a - 
price of $1.10 for No. 2 standard, $1.15 for No. 2 extra standard, 
$1.25 for fancy narrow grain, $1.35 for fancy Crosby, and $1.75 
for fancy yellow bantam, all in No. 2 cans, f. o. b. Wisconsin 
canneries. This price is not a general price, but a few of the 
most important canners in Wisconsin have named prices, and 
the others will probably make their prices approximately. 

Canned Tomatoes—Spot canned tomatoes in Indiana are very 
scarce. A few No. 2 standard can be had at $1.25 per dozen, a 
few No. 3 standard can be had at $1.65 per dozen, and a few 
offerings of No. 10 standard are still available at $5.50 per dozen, 
f. o. b. Indiana canneries. 

Prices on standard tomatoes f. o. b. Indiana canneries for 
future 1925 pack have been named by a few canners at 72'%c for 
No. 1s, $1.00 to $1.05 for No. 2s, $1.45 to $1.50 for No. 3s, all 
f. o. b. Indiana, standard quality. 


The quotations from Maryland for spot tomatoes which are 
here in this market by telegram are $1.10 for No. 2s, $1.55 for 
No. 3s, $5.25 for No. 10, immediate shipment from Maryland; but 
Virginia canners are shading those prices a little. The quota- 
tions from Virginia are $1.05 for No. 2 standard and $1.50 for 
No. 3 standard, and as Virginia has packed some tomatoes of 
excellent quality this season, the buying is going in that direction. 

One or two canners in Virginia have named tentative prices 
on 1925 canned tomatoes to our local brokers at 90c for No. 2 
standard and $1.30 for No. 3 standard. No prices on futures 
from Maryland have been named to this market. 


Canned Peas—The sale of peas continues to be regular. Im- 
portant transactions are daily reported. Several leading canners 
from Wisconsin are visiting Chicago buyers this week in com- 
pany with their brokers, and I understand that some important 
transactions in canned peas have been closed. The holdings of 
canned peas of Wisconsin canners is being rapidly reduced, and, 
despite the large pack of peas of 1924, it is more than likely 
that the remaining unsold surplus will be cleaned up before a 
new pack is available. 


Generalities—Great interest is being taken in the coming 
convention of the National Canners’ Association at Cincinnati, 
and from indications it is likely to be the most important that 
assocation has ever held. The attendance from Chicago and the 


‘ 
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Central West and Northwest will be large. Brokers, buyers, 
machinery and supply people and canners will temporarily in- 
crease the population of Cincinnati during the week from Janu- 
ray 26th to 30th, making that good old town look like a good 
new town. 

The difficulty which Wisconsin canners are going to have 
next season with their pea pack is in the scarcity and high price 
of pea seed. Some of the larger canners are well protected and 
supplied with seed, but those who have neglected to secure a 
supply will have difficulty in doing so, and it is predicted that the 
planting of peas is going to be greatly restricted on that account. 


CALIFORNIA MARKET 


Canners and Wholesalers Have but Light Stocks—The Lists Grow 
Smaller and Smaller—Looking for Big Output of Peaches 
in ’25—Figs Are Moving Better — Making Con- 
tracts for Tomatoes—Getting Ready for 
Asparagus—Notes of Interest. 


San Francisco, January 8, 1925. 
By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


LL STOCKS LIGHT—Inventories are now commanding the 
A attention of the trade, and in general it may be said that 

stocks of canned foods are light, this applying alike to 
canners, wholesalers and retail grocers. Canners have the light- 
est carryover in many years, and both the wholesale and retail 
trade have light stocks, so that the prospects are good for a 
very close cleanup. Spot lists in first hands are getting smaller 
and smaller, and prices are being advanced on some of the most 
wanted items in fruits and vegetables, but these advances are 
not attracting much attention, as so few canners have anything 
to offer. As soon as inventories are completed the wholesale 
and retail trade is expected to come on the market again, and 
a quick cleanup of most lines is forecasted. 

Peaches—While there may be many a slip between January 
and August, members of the California canned fruit trade are 
already giving the probable size of the cling-peach pack their 
attention, and a record-breaking output is anticipated. Last 
year the frost played havoc, and there was but a 50 per cent 
crop, or even a lighter yield, in most places. Even at that the 
pack has proved a good one, owing to the increased acreage in 
bearing, as will be shown in the statistics of the Canners’ League 
of California, soon to be made public. This year one hundred 
thousand tons of canning cling peaches are expected to be harv- 
ested in Sutter, Yuba and Butte counties alone. Horticultural 
Commissioner H. P. Stabler, of Cutter county, predicts that this 
county will have an output of ninety thousand tons. Sutter 
county produced less than 24,000 tons of cling peaches in 1924, 
so if climatic conditions are favorable there should be a very 
marked increase in the size of the pack this year. The 1924 
crop returned a handsome profit to canners, but already fear is 
expressed by some in the trade that should the crop this year 
be a big one, large and small packers alike will endeavor to pack 
as much as possible, with the usual results. : 

Figs—California fig packers have been meeting with some 
difficulties in marketing the output of canned figs, but the situa- 
tion is gradually changing for the better, and it is anticipated 
that a cleanup of the holdover will be made this year. Some of 
the 1923 pack is still on hand, and in all there are about 22,000 
cases of the 1923 and 1924 packs yet to be sold. The pack last 
year was purposely curtailed in order to effect _a cleanup of the 
stock on hand. California canned figs are a distinctive product 
and meet with decided favor where given a trial, but so far there 
has been no extensive advertising campaign to direct the atten- 
tion of the public to this fruit. Most of the packing that has 
been done so far has been done by the organization of fig and 
peach growers, but now that the experimental stage has been 
passed, it is the plan to encourage outside canners to devote 
attention to figs. A large acreage has been planted, and the 
pack can be greatly enlarged this season if a market is in sight. 
The California Peach and Fig Growers report that practically 
the entire output of dried figs and dried peaches has been dis- 

osed of. 
. Tomato Contracts—Canners are already in the field signing 
contracts with growers for tomatoes, and a large acreage is ex- 
pected this year. Growers are being advised by heads of farm 
bureaus and similar organizations not to plant any considerable 
acreage without having first made contracts for the disposition 
of their crops. Splendid prices prevailed last fall, with free- 
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lance growers securing more for their crops than many who 
contracted their crops in advance, but growers are advised that 
it is best to play safe. : 

Asparagus—Asparagus canners are making purchases of 
cans, box shook and supplies in general, and within a couple 
of months the plants in the Delta region will be in full opera- 
tion. The winter in California is proving a cold and yet one, 
in contrast to the one experienced last year, and the outlook is 
that the crop will be a little later in coming on. Some of last 
season’s pack is still in first hands, this being about the only 
article on which there is any consedirable holdover, and canners 
are making efforts to push sales. A larger crop is expected this 
year, but this does not necessarily mean that canners will be 
called upon to handle more asparagus. Last year shipments to 
the fresh markets were curtailed by quarantine regulations, and 
this year’s shipments should be much heavier. 

Coast Notes—The California Fruit Growers’ and Farmers’ 
Convention held recently at Sacramento went on record as ap- 
proving in principle the standardization of California canned 
fruits as embodied in a measure to be introduced into the State 
Legislature, which convenes this month. This organization also 
urged Governor Friend W. Richardson to appoint a representa- 
tive farmer or fruit grower to fill the next vacancy on the In- 
dustrial Welfare Commission. It is pointed out that this com- 
mession is vested with important powers and duties relative to 
the wages, conditions of labor, hours of service and other mat- 
ters relating to farm and packing plant employees, and that the 
farming industry should be represented in its membership. 


_ Joseph Prowse, secretary of the California Conserving Co., 
which conducts a plant at Hayward, Cal., was a recent speaker 
at a lunchean meeting of the Hayward Rotary Club, and told of 
the importance of the canning and conserving industry. 

_ Mailliard & Schmiedell, manufacturers’ agents, 203 Califor- 
nia street, San Francisco, have been made selling agents in this 
territory for the Northwest Canning Co. and the Northwest 
Fruit Products Co., of Salem, Ore. 


The annual meeting of the California Canning Peach Grow- 
ers was held at San Francisco in December, and officers were 
chosen as follows: President, S. C. Day; vice-president, E. R. 
Williams; secretary, G. C. Galbraith, and treasurer, L. A. Walton. 
The membership of the organization was reported to be more 
than 1,200 growers. Owing to this rapid growth in acreage, 
members were advised not to increase their plantings of cling 
peaches and to make every effort to produce fruit of a high 
grade. Last year some members of the organization entered 
into a co-operative arrangement with canners. and about 6,000 


tons of fruit were handled on such a basis, with returns which 
proved satisfactory. 


MAINE MARKET 


Little Interest Among Canners Because of Shortage of Exports— 
String Beans Cleaned Up—So With Apples—All Thougths 
Turned to Convention—Maine Canners’ Association 
to Exhibit at the Food Show at Cincinnati. 

Portland, Me., January 9, 1925. 
By “Maine,” 
Special Correspondent “The Canning Trade.” 


HERE is very little activity this week in local circles, 
I among either canners or jobbers. Merchants are still re- 
covering from holiday and inventory seasons, and as rural 
trade has not opened up as yet, there is small demand for added 
stocks just at this time. While Maine is becoming more and 
more a manufacturing section, the country trade is a large part 
of the business; and as yet the country sections are waiting for 
snow to come along in order that their work may open up. Mill 
towns are also a little tardy in business just now, not because of 
slack conditions, but because the winter has found them short of 
water for power purposes, and operations are curtailed on that 
account. 

Canners are quiet from lack of spot goods to hold their 
interest. Nearly every item in the list of Maine products is 
more closely cleaned up than usual, and in none of the lines is 
there any surplus worthy of consideration. 


Sardines have shown practically the only change. The price 
pdvanced last week 10c per case on standards, and are now sell- 
ing at $3.95. Stocks are small for January 1st, and the move- 
ment is steady every week. 
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Maine Corn stocks are small, and are limited to Golden 
Bantam variety. Crosby corn was short this season, and all odd 
lots were cleaned up immediately after the close of canning. 
Golden Bantam was rather more plentiful, and there are still a 
few scattered lots held for spring trading. 

Stringless Beans have cleaned up during the past month, 
and holdings now are inconsiderable. The price has held at 
$1.30 throughout the season, and the same figure is quoted today 
cn such goods as may be offered. Stocks are in No. 2 size only, 
the = 10s usually being packed only on order and not carried 
in stock. 

Canned Apples— The Maine canned apple season closed 
early, with a short production. Stocks seem to be cleaned up 
from about all of the regular canners, only one-car and less-car 
lots being offered at this time. The prices last quoted were $3.75 
and $3.85 for quartered and sliced, respectively. 

The Convention is proving interesting in prospect to the 
Maine canners, and the usual number will be in attendance. The 
Maine Canners’ Association plans an exhibit of their products 
at the food show, the 1924 exhibit at Buffalo having proven very 
successful. 


“DAD” LOWEREE NOW WITH SPRAGUE-SELLS. 


EK. K. Loweree, long familiarly known throughout 
the width and breadth of the Tri-State territory as 
“Dad,” has just recently joined the Baltimore force of 
the Sprague-Sells Corporation, and will double team it 
with their present efficient representative, Clarence 
Gray. And this should make a good team. Loweree 
knows the business and the canners know him, and 
Mr. Gray has been kept too busy to give all the atten- 
tion to each one that he would like. Incidentally, the 
Sprague-Sells office is in the Lexington Building, oth- 
erwise the Gas and Electric Building, on Lexington 
street at Liberty. 
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U. S. CAN CO. TO HAVE FACTORY IN CHICAGO. 


Plant at Clearing, Chicago District, to Be Ready by 
May Ist, 1925. 


HE United States Can Co. will erect a can plant at 

the Clearing, Chicago District, for prompt distri- 

bution of cans to packers in Wisconsin, Illinois, 
Indiana and adjacent territory. The property is located 
alongside of the big railroad yards at Clearing, where 
8,000 cars are handled every day and through trains 
made up. 

With plants at Cicinnati, Chicago, Baltimore and 
two in Virginia, the U. S. Can Co. will be equipped when 
this Chicago plant is ready to handle an immense busi- 
ness with promptness and satisfaction, for it will have 
supply sources at all important quarters. 


SEARLE-BROOKS ORGANIZE. 


The Searle-Brooks Brokerage Company announce 
the opening of its office at 33 Monument Circle, Indian- 
apolis, Ind. 

The organization will function through associate 
brokers as packer’s sales agent, offering for a large list 
of reputable packers a complete line of canned foods 
and tomato specialties. 

The principals of the organization are P. F. Searle, 
who has been conducting a brokerage business under 
the name of the Searle Brokerage and Supply Co., and 
E. W. Brooks, formerly of the Bert C. Keithly Co., who 
for a number of years has specialized in the manufac- 
turing and sale of tomato products, 


What Canned Foods Distributors are Doing 


Ready For Battle on Consent Decree—Outlook Fovors Good Future Buying This Season— 


The Sugar Merger—Cincinnati Convention Will Attract Distributors— 
Notes and Views of the Trade. 


r-yxHE BATTLE LINE FORMS—Wholesale grocers are gird- 
I ing their loins for the struggle which they feel sure is to 

come when the famous packer consent decree case comes 
{to a showdown later on in the month. Preliminary skirmishes 
have indicated that there will be thorough representation of all 
of the parties involved when the case comes up for hearing. 


At a short hearing held in Washington last week, Herman 
J. Galloway, representing the Department of Justice, filed a 
motion asking the Court to strike out many portions of the in- 
tervention petition of the California Co-operative Canners on the 
ground that these portions of the petition were impertinent, im- 
proper and seandalous. That portion of the petition which was 
referred to as scandalous stated that the Court had entered the 
Packer Consent Decree “as a mere matter of form without any 
hearing or consideration of the merits or issues of fact presented 
by the pleadings.” 


Future Buying—Considerable interest is being shown in dis- 
tribution circles over the trade’s attitude regarding future pur- 
chasing. According to recent announcement from an authorita- 
tive source, the chain stores will not be in the market as buyers 
of future canned foods this year. The chain stores object to 
the pro-rata clause in the future canned foods contract, and it 
looks as if the battle which the wholesale grocers and the can- 
ners fought out during the years 1920-1923 will have to be waged 
all over again. The announcement regarding the plans of the 
chains is taken with the proverbial grain of salt, however. 
Wholesale grocers, it is certain, will be large buyers of canned 
foods on future contracts this season. Everything favors a good 
advance buying movement, and the statistical position of the 
market for many items of canned foods would suggest the ad- 
visability of early buying of new pack. Many jobbers this sea- 
son will have a hard time getting through until summer with the 


seanty stocks of canned foods they have on hand, and it is be- 
lieved that the buyers who lost money and business this season 
because they failed to make adequate provision for their sea- 
son’s needs last spring will not make the same mistake over 
again. While the trade will undoubtedly hear the usual amount 
of talk regarding unwillingness to book features, it must be 
remembered that this talk is just as much a part of the game 
early in the season as the torrential rains and blights which the 
canners talk so much of later in the year, and as such is subject 
to the usual mental discounting. 


American-Natienal Merger—A Washington dispatch re- 
ceived this week indicates that the merger between the American 
Sugar Refining Co. and the National Sugar Refining Co. will not 
have the sanction of the Department of Justice. Attorney Gen- 
eral Stone has announced that he would withhold his consent to 
the proposal of the American Sugar Refining Co. for modifica- 
tion of the court decree necessary to permit acquisition of the 
National Sugar Refining Co. of New Jersey. The statement of 
the Attorney General said that his investigation had not revealed 
any change in competitive conditions since the decree was en- 
tered in 1922, prohibiting acquisition of the National’s assets by 
the American company. 


The Canners’ Convention—More interest is being displayed 
by canned foods distributors in the canners’ convention this sea- 
son than for several years past. Conditions in the business have. 
been good for the past year, inventories are so low that they do 
not require much figuring this month, and all of the distributors 
are anxious to get the “low down” on the spot situation, as well 
as to get in on the ground floor on the new pack. Cincinnati 
during the week of January 26 will be the place to attend both 
objectives, and at present writing it appears that a great many 
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wholesale grocery and chain store buyers will take advantage 
of the event. The National Canners’ Association headquarters 
office is co-operating with all desiring to attend the meeting by 
advising as to hotel accommodations, rates, etc. There will like- 
wise be a large delegation of brokers on hand, with an impromptu 
meeting of the National Food Brokers’ Association one of the 
features. It is probable that the contracts committee of the two 
wholesale grocers’ associations will be at the meeting in full 
force for the usual conference. 

“Gold Medal” Trade-Mark—One of the most important trade- 
mark cases in the history of the food industry came to an end 
here this week, when Federal District Judge Winslow enjoined 
the Washburn-Crosby Co. from further use of the trade-mark 
“Gold Medal.” This case involved the Minneapolis flour corpor- 
ation’s registered mark on flour and other products, which Judge 
Winslow held to be an infringement of the trade-mark “Gold 
Medal” as applied since 1905 to the pancake and buckwheat flour 
products of the France Milling Co., of Cobleskill, N. Y., plaintiffs 
in the action just concluded. Testimony adduced during the trial 
indicated that the Washburn-Crosby Co. has spent $17,000,000 
in advertising the trade-mark at issue. 

Good-Bye Wholesale Grocer—The wholesale grocer is defi- 
nitely slated for elimination, in the opinion of the Federal Food 
Stores, Inc., operating a chain of about 200 grocery stores in 
Brooklyn. Excerpts from a prospectus which this concern has 
just issued in a stock-selling campaign provides some very in- 
teresting views of the industry, many of which will come as a 
surprise to experienced canners and wholesale grocers, as well 
as some of the chain store operators themselves, including sev- 
eral leaders in the latter field who have lately declaimed that 
there was room for both the chain and the wholesale grocer. 
We are informed that identified with the Federal organization 
since its inception “are men reputed throughout the entire trade 
as the most judicious and far-sighted operators in the field. 
These men grew up in the grocery business. Starting their 
business careers many years ago as retail grocers, they later 
entered the wholesale field, establishing a business destined to 
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become one of the largest in Brooklyn. Subsequently, as far- 
sighted men, realizing the ultimate elimination of the whole- 
saler or middleman with the attendant profit, they, at the first 
epportunity, identified themselves and their vast knowledge and 
experience with the retail chain store idea.” We are further 
informed that: “The wide experience of the management enables 
it to make many advantageous purchases, the benefits of which 
are passed along to the consumer, and such surplus merchandise 
as is not used by the corporation in its own chain store business 
is resold at a handsome margin of profit.” This latter feature 
of the business of this particular chain is one which many other 
distributing agencies have sought to develop. The prospectus 
further sets forth that the business has grown from a few stores 
in 1919 to approximately 200 stores in 1924. The sales in 1919 
by the “few” stores were $1 500.000, and those of the approxi- 
mately 200 stores about $6,000,000 in 1924. The purpose of the 
new stock issue is to provide capital for the establishment of 
about 300 additional stores. 


Trade Notes—Friends in the trade this week received Christ- 


mas greeting cards from Mr. and Mrs. Arthur P. Williams from 
London. 


The Franklin Baker Co., cocoanut manufacturers, of Hobo- 
ken, N. J., have increased their cash discount from 1 per cent 
to 2 per cent. In announcing this change the company says: 
“In recognition of the jobbers’ problem and the many requests 
from our customers, we are revising our discounts to the follow- 
ing basis: 15 per cent jobbing discount, and in addition 2 per 
cent cash ten days—30 days net. This increase in our cash dis- 
count to 2 per cent will identify us as the first among cocoanut 
manufacturers to afford this extra profit support to wholesale 
grocers” Commenting on the change in terms, R. H. Rowe, 
secretary of the American Wholesale Grocers’ Association, 
writes: “This recognition of the problems of the jobbers and the 
importance of the place of the jobbers in distribution will un- 
doubtedly be highly appreciated by wholesale grocers every- 
where.” 
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SMILE AWHILE 


% 


A Scotchman woke up one niorning to find his wife had 
passed away. He leaped from bed and ran horror-stricken into 
the hall. 

“Mary,” he called downstairs to the cook. 


“Boil only one 
egg for breakfast this morning!” 


ALREADY DIFFICULT 
The insurance agent advised a negro to take out an insur- 
ance policy. 
“You never know what may happen. 
to consider.” 
“Lawdy!” said the negro, who was thoroughly married, “I 
ain’t any too safe at home as it is, sah!” 


And there’s your wife 


SIGNS OF THE TRADE 


“IT am ready to deliver, sir,” reported the prosperous boot- 
legger’s assistant as he rolled around in the delivery limousine 
one morning. “I am to make the rounds of all the houses with 
blue cards in the windows, you say?” 

“Yes,” directed Mr. Boozeshine. “But—ah—wait. Not all 
of them. You need not leave anything at any of the houses with 
crepe on the door.’”’—The Forecast. 


HAV’A HEART 
Sweet Young Thing Driving Through Suburb—Would you 
like to see where I was vaccinated ?” 
He (with enthusiasm)—Sure! 
S. Y. T. (pointing toward house they had just pean) aie, 
right in there. 


LOGIC 

Stag (good spirits within and with good spirit)—Wadja care 
ta dansh? 

Young Lady (waiting for her escort)—No, I don’t believe so. 

S.—Wadia care ta have some punsh? 

Y. L.—No, thank you. 

S.—Wadja care ta go fer a walk? 

Y. L. (losing patience)—Certainly not! 

S.—wWell zhen take my advish and go home now’ ’cause yer 
zhust goin’ ta have a hell of a rotten time.—Nebraska Awgwan. 


THE NEXT STEP 
“T told him I didn’t want to see him any more!” 
“What did he do then?” 
“Turned out the light.” 


BREAKING IT GENTLY 
Daughter—May I go to a wedding, father? 
Father—Must you go? 


Daughter—I suppose so. I’m the bride.—Denver Parrakeet. 


LET’S GET GOING! 
Smith—What’s your opinion of civilization? 
Brown—I think it a good idea. Somebody ought to start it. 


NOT TO BE “DONE” 


“My dear young lady,” said a gushing artist, “you are posi- 
tively lovely!’ Wouldn’t you like me to do you in oils?’ 

“Sir, ” exclaimed her father’s pride indignantly, “do you take 
me for a sardine?”—Edinburga Weekly Scotsman. 


THE TEST 


Mrs. Newbride (telephoning)—I’m afraid you sent me ducks’ 
eggs this morning instead of hens’ eggs. 
Grocer—Ducks’ eggs, ma’am! I don’t keep ducks’ eggs. 


Mrs. Newbride—But I tested them. I dropped them in water 
and they floated. 
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Apple Paring Machines. See Paring Machines. 


APRONS (factory), acid, waterproof. 
Emrich, Cincinnati. 


Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, eto. 
A. K. Robins, & Co., Baltimore. 

BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. wd Cleaning & Gooding Mehy. 


Beans, Dried. Pea and Bean See 
BELTING. 
Berry Boxes. See Baskets, wood. 


BLANCHERBS, vegetable and fruit. 


Anderson Filling Mach. Co., Alameda, Calif. 
ars Machine Co., Salem, N. J. 
war Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Blowers, pressure. See Pumps. 
BOILERS AND ENGINES, steam. 
Bdw. Renneburg & Sons Co., Baitimore. 


A. K. Robins Co., Baltimore. 
Slaysman Co., Baltimore. 


a Boiler & Mfg. Co., Chattanooga, 
enn, 

Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


- BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Edw. Ermold Co., New York City. — 
Karl Kiefer Machine Co., Cincinnati. Ohio. 
McKenna Brass Mfg. Cc., Pittsburgh. 

ttle Screw Caps. See Caps. 

ox Nailing Machines. 

BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 

BOXES, CRATES and Shooks, wood. 
Boxes, corrugated paper. See Corrugated 


Paper Products. 

Boxing Machines,can. See Labeling Machines, 
can. 

BROKEBS. 

Howard E. Jones & Co., Baltimore. 

Thos. J. Meehan & Co., Baltimere. 

Buckets and Pails, fiber. See Fiber Containers. 

Buckets and Pails, metal. See Enameled 
Buckets. 

Buckets, wood. See Cannery Supplies. 


BURNEBS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Bdw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. ee Conveyors and Carriers. 
CAN COUNTEBS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams Machine Co., Max, New York City. 
B. W. Bliss Co., Brooklyn 
Cameron Can Mchy. Co., Chicago. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CAN-SEALING COMPOUNDS 
Max Ams Machine Co., New York. 


Dewey & Almy Chem. Co., Cambridge, Mass. 


CANNEBY SUPPLIES. 
Ayars Machine Co., Salem, N. J. 
Berlin es 3 Machy. Wks., Berlin, Wis. 
Phil Emrich, Cincinnati, O. 
The Langsenkamp Co., Indianapolis. 
Lookout Boiler & Mfg. Co., Chattanooga, 


Tenn 
A. K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Slaysman & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 

Canning Experts. See Consulting Bxperts. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 
Willing Machines, bottle See Bettilers’ 


THE CANNING TRADE 


WHERE TO BUY 


——<=<the Machinery and Supplies you need and the Leading Houses that supply them 
Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
Atlantic Can Co., Baltimore. 
Continental Can Co., New York City. 
Heekin Can Co., Cincinnati, Ohio. 
Phelps Can Co., Baltimore. 
Southern Can Go. Baltimore. 
Wheeling Corrugating Co., Wheeling, W. Va. 
Cans, fiber. See Fiber Containers. 
CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Comte Machines, solderless. See Closing 
achines 


Capping Steels, soldering. See Cannery Supls. 
CARRIERS and Conveyors, gravity. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 

Sprague-Sells Corp., Chicago. 

Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatery work. 
Mehy.; for bottling, see Bottlers’ 

chy. 


Chain Belt Conveyors. See Conveyors. 

Chain for elevating, conveying. See Convey- 
ors. 

Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


CLEANING & GRADING MACHINERY, 

peas, bean, seed, etc. 

S. Howes Co., Silver Creek, N. Y. 

Huntley Mfg. Co., Silver Creek, N. Y. 

A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 
Ams Machine Co., Max, New York City. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
Wheeling Corrugating Co., Wheeling, W. Va. 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 

Condensing Mehy. 

Colors, Certified for foods. 


CONVEYORS & CARRIERS, canners. 
Berlin Cang. he. Berlin, Wis. 
La Porte Mat & Mfg. 0. La Porte, Ind. 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous, agitating. 
Anderson Filling Mach, Co., Alameda, 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Souder Mfg. Co., Bridgeton, N. J. 
Cookers’ retors. See Kettles, process. 
om and Fillers, corn. See Corn Cooker- 

ers. 


COOLERS, continuous. 


COPPER COILS for tanks. 
F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 
CORING HOOKS, pitting spoons, etc. 
Phil Emrich, Cincinnati. 


CORKING MACHINES 
Edw. Ermold Co., New York City. 


CORN COOKEER-FILLEBS. 


Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
CORN CUTTEBS. 
Berlin Cang. Mach. Wks., 
Morral Bros., Morral, Ohio. 
A. K. Bobins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Calif. 


CORN SHAKERS (in the caa). 
Ayars Machine Co.. Salem, N. J. 
.. Berlin, Wis. 


Berlin Cang. Mach. Wks 


CORN HUSKERBS and SILKERS. 
Berlin Cang. Mach. Wks., Beri Wis. 
&. Howes Co., Silver Creek, N. a 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Mo 
yor Buffalo, N. Y. 
orn xers an it 3 
gitators. See Corn Cooker 
PAPER PRODUCTS. 
oxes, Bottle Wrappers, etc.) 
Hinde & Bauch Paper 
Counters. 
Countershafts. See Speed Regulating Deviees. 
CRANES and carrying machines. 
A. K. Robins & Co., B 
Sinclair-Seott Co., 
Zastrow Machine Co., Baltimore. 
Iron Process. 
n Cang. Mach. Wks., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
strow Machine Co Baltimore. 
utters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, ete.). 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. , 
Wheeling Corrugating Co., Wheeling, W. Va. 
Dies, can. See Canmakers’ Mchy. 
Dovble-Seaming Machines. Seo Mosing Mehs. 
DRYERS, drying machinery. 
Edw. Renneburg & Son 
Elevators, Warehouse. 


Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAIL 

Phil Emrich, Cincinnati. 

angsenkamp Co., Indi 

K. Robins & Co., 
ngines, Steam. See Boilers and Engines. 

kettles. See Tanks, glase 
EVAPORATING MACHINERY. 

Anderson Filling Mach Alam: Calig. 

Berlin Cang. Mach. 

Kdw. Renneburg & Sons Co., Baltimore 
EXHAUST BOXES. 

Ayars Machine Co., Salem, N. J. 

Peerless Husker Co., Buffalo, N. Y. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

Faetory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 

A. K. Robins & Co., Baltimore, Md. 
FIBRE CONTAINERS for f hen 

metically sealed). 
American Can Co., New York. 


Continental Can Co., New Y 
Hinde & Dauch P 


Hinde & P 8, 
aper Co. 
and “See cote. 


illers. 
Filling Machines, bottles. See Bottlers’ Mehy. 
Anion 
erson Mach, 
Ayars Machine Co., Salem, om. 
Berlin Cang. Mach. Wks., Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Karl Kiefer Machine Co., Cincinnati, Ohie. 
The Langsenkamp Co., Indianapolis. 
Souder Mfg. Co., Bridgeton, N. J. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
McKenna Brass Mfg. Co., Pittsburgh. 
rita Machine, syrup. See Syruping Ma- 
chines. 

FINISHING MACHINES, catgup, ete. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Corp., Chicago. 


x 
Dewey & Almy Chem. Co., Cambridge, Masa. 
Food gy See Choppers. 
Friction Top Cans. See Cans, tin. 
Fruit Graders. See Cleaning and Grading 
Mehy., fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders. 
Auntley Mfg. Co., Silver Creek, N. a 
asoline Firepots. annery 
pressure, time, ete. See Power Plant 
Bavipment. 


pee 
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@ENEEAL AGENTS for Machinery Mfrs. 
Berlin Cang. Mach. Wks., Berlin, Wis. 

4. K. Kobins & Co., ly 

Corp., Chicago. 


Somer, electric. See moto 
ss-lined Tanks. See Tanks, 
Glue, for sealing fibre boxes. 
Governors, steam. See Power Plant Equip. 
aos Mches. See Cleaning and Gr’d’g Mchy. 
ay 4 Carriers. See Carriers and Conveyors. 
Corn Huskers. See Corn Huskers. 
Cleaners. See Cleaning and Grad- 
Hoisting Mches. See Cranes. 
Hominy Making chinery. 
Hullers and Viners. See Pea Hullers. 
uskers and Silkers. See Corn Huskers. 
nk, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 
JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 


fruit. See Glass etc. 
uice Pumps. See Pumps. 

Kerosene Oil Burners. Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
Ff. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 

Gang. Mohy. Works Baril, Wis. 

erlin Cang Cc or 

Renneber Sons Co., Baltimore. 
K. Robins Co., , Baltimore. 

rague-Sells Corp., cago 

Mehy. Co., "Baltimore. 

KNIVES, miscellaneous. 


A. K. Robins & Co., Baltimore. 

Phil Emrich, Cincinnati, O. 

Kraut Cutters. 

A. K. Robins & Co., Baltimore. 
LABELING MACHINES 

Maw Co... New York Citv 

Fred H. Knapp Corp., Ridgewood, N. J. 

Morrai Bros., Morrai, Onio. 


Manufacturers. 
. Gamse & Co., Baltimore. 
J. Kittredge & Co., Chicago. 
& Doeller Co., Baltimore. 
Btecher Litho. Co., Rochester, 
U. S. Prt. & Litho. Co., Cincinnati. 
LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
MARKING INK, pots, etc. See Stencils. 
Phil Emrich, Cincinnati. 


armalade Machinery. See Pulp Machinery. 
eat Canning Machinery. 


Meat Choppers. See oppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailing Machines. 
OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
EHadw. Renneburg & Sons Co., Baltimore. 


A. K. Robins & Co., Balti more. 
Zastrow Mchy. Co., 


Packers’ Cans. See Can 

Pafls, tubs, etc., fibre. "see Fibre Containers. 
Paper Boxes. See Corrugated Paper egy on 
Paper Cans and Containers. See Fibre Con- 


tainers 
Paring Knives. See Knives. 


PARING MACHINES. 


Phil. Emrich, Cincinnati, O. 

Sinclair-Scott Co., Baltimore. 
PA£TE, canners’. 

Dewey & Almy Chem. Co., Cambridge, Mass. 

Edw. Ermold Co., New York City. 

A. EK. Robins & Co., Baltimore. 


EED. 
D. Landreth Seed Co., Bristol, Pa. 
J. B. Rice Seed Co., Cambridge, N. Y. 
rs Bros. Seed » Chi 


PHA CANNERS’ 
&. Howes Co., Silver Greek, N. Y. 
Berlin Cang. Mc 


Mfg. 
A Rebins & C 
Spregue-Selis 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, O. 
Frank k, Kewaunee, Wis. 
Pea Vine F 
Chisholm Co, Columb oO. 
Frank Hamachek, Kewaunee, is. 
PEELING KNIVES. 
Phil. Emrich, Cincinnati, 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem oi 
A. K. Robins & Co., Balt: 
Berlin Cang. Mchy. ‘Works, Berlin, Wis. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Ba 
PIcking 1 Belts and Tables. See Pea ool 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Stevenson & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 
PITTING SPOONS, coring hooks, etc. 
Phil Emrich, Cincinnati. 
POWER PLANT EQUIPMENT 
= Boiler & Mfg. Co., Chattanooga, 
enn. 
Power Presses. See Canmakers’ Machine 


Power Transmission Mchy. See Power int 


Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Mchy. Works, Berlin, Wis. 
& 
& Co., Baltimore. 
Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, air, water, brine, s 
~~ Machine Co. ., Max, New City. 
. Langsenkamp, Indianapolis. 
Ee Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts. steam. See Kettles, process. 
RUBBER GLOVES, factory. 
Phil Emrich, Cincinnati, O. 
RHUBARB CUTTER 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
Supplies. 
SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 


See Cannery 


Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
ert open top) cans. See Can 


Sardine Knives and Scissors. hy Knives. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., ’ Silver Creek, N. Y. 
Langsenkamp, In dianapo 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding and Picking Baskets. 
Scrap — Press. 
Screw Ca ottle. See C 
Sealing bottle. ‘Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 
SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Rogers Bros. Seed Co. Chicago. 
Livingston Seed Co., Columbus, Ohio. 
Separators. See Pea Canning Mchy. 
SEALING MACHINES, CANS, see Closing 
Machines. 
SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
B. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mch hy. Co., Chicago, Ill. 
Slaysman & Co., Itimore. 
Stevenson & Co., Baltimore. 
Shooks. See Boxes, Crates, ete. 
RIEVES AND SCREENR. 
&. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 


N. Y. 
Sinclair-Scott Co., 
SILKING MACHINES, 
Huntley Mfg. Co., Silver Creek, N.Y. 
Sprague-Sells Corp., 
——— fruit and vegetable. ‘See Corers and 


Sorters, pea. See Cleaning & Grading Mehy. 
SPEED DEVICES (fer Ma- 
ehines, ote.) 
Sinelair- 


feott & 
Huntley Mtg. Ce., Creek. N. Y. 


See ‘Baskets. 


STAMPERS AND MARKEBS. 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Kettles. See Kettles. 
See Boiler and Pipe 


team + Covering. 
Steam Retorts. See Kettles, process. 


Cove: 
STENCILS, marking pots and brushes, 


ing b 
A. K. Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 


Berlin Cang. Mchy. Works, Berlin, Wis. 

fg. Co., Bilver C Creek, N. Y. 

obins & €o., Baltimore. 

Sprague-Sells Corp., Chicago. 

Supplies, engine room, line shaft, etc. 

Supply House and General Agents. See Gen- 


eral Agents. 
Switchboards. See Electrical Appliances. 


SYRUPING MACHINE. 
Anderson Fil So. Cale. 
averse Machine Salem 

Karl Kiefer Machine Ohio. 
Peerless Husker Co., Buffalo, N. Y: 

A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, picking. See Pea Canners’ Mchy. 

TANKS, METAL. 

Berlin Cang. Mchy. Works, Berlin, 
F. H. Langsenkamp, Indiana olis. 
Slaysman & Co., Itimore, Md. 

TANKS, glass-lined steel. 

F. H. Langsenkamp, Indianapolis, Ind. 


TANKS, WOODEN. 
Balto. Cooperage Co., Baltimore. 
Testers, can. See Canmakers’ Mchy. 
See Stencils. 


Ticket Punches. 
Time Controllers, process. See Controllers. 


Tin Lithographing. See Decorated Tin. 

Tipping Machines, See Capping Machines. 
TOMATO CANNING 

Ayars Machine Co., Salem, N. 

Berlin Can % chy. Works, Berl 

ob & Co., Baltim 
Sprague Mchy. Co., 


TOMATO PEELING MACHINE. 


A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 


Ayars Machine Co., Salem, N. J. 


Cons. Mach. Wks., Berlin, Wis. 
Indianapolis. 

A. Ee Rob & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 


Transmission Machinery. 


TRANSPLANTING MACHINE 


Trucks, Platform, etc. See Factory 

Tumblers, glass. See Glass Bottles, ete. 

Turbines. See Blectrical 

Variable Speed Countershafts "Hee Spece 
Regulators. 


Vegetable Corers, etc. See Corers and Slicers. 

Vegetable Parers. See Paring Ma 

Viner Feeders. See Viners 
VINERS AND HULLEBS. 


Chisholm-Scott Co., Columbus 
Frank Hamachek, Kewaunee, ‘Wis, 


Washers, bottle. See Bottlers’ 
Washers and scalders, fruit, ete. See 


WASHERS, can and jar. 
Ayars Machine Co., Ge. 
Berlin . Mehy. W Wis. 
A. K. Robins & Co., Balttmere 


and Sealding Baskets. See 
and Water Supply Systems. 
wood. 
Wiping Machines, ean. See Canmakers’ Mehy. 
Wire Bound Boxes. Boxes. 
Wire Scalding Baskets. See Baskets. 


WIRE, fer strapping bexes 
8 peper . See Corrugated Paper 
Wrapping Machines, ean. See Labeliiag Mehy. 


WYANDOTTE—Sanittary Cleaner. 
J. B. Ferd Ce., Wyandotte, Mich. 
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Your goods are your pride and our labels 
are our pride. Put the two together and 
your customers will be doubly impressed. 


What is an Adequate eee of 
Insurance? 


The only safeguard against loss by fire 
is an amount of fire insurance sufficient 
to reimburse you for the amount you would 
lose if your plant should burn today. 


Every Canner desires this protection. _ It 
can be secured with 


CANNERS EXCHANGE SUBSCRIBERS 
at 


WARNER INTER-INSURANCE BUREAU 


H. GAM SE & BRO at a cost which justifies it. 
Lit. hogr aphers For information write: 


GAMSE BUILDING 


BALTIMORE MARYLAND WARNER Ine. 


= 


MANUFACTURERS OF 


TIN CANS 
\ CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


_ BALTIMORE, MD. 


WEIRTON,W.VA. 


LARKSBURG, 
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